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(R 2 BIRE) BHEFRKIFRHERESSEE RN, MEiTt R
EXPE, (RHRGHFRHEEANERF Rmif. 2020 FE2 MR KELBHEPRE
RERNN—NED, ZHEMARIBORNE, HRMRFTEIEK 20 FRSHRFE, AR
FHENEEEHNEEE .

The Annual Report on Development of World Tourism Cities is an important academic brand
established by the World Tourism Cities Federation (WTCF) for the purpose of presenting and promoting
tourism cities, studying and exploring major issues related to world tourism, and supporting cooperation
and exchange between world tourism cities. The year of 2020 is so extraordinary for world tourism as
its continued growth in the past 20 years was disrupted by the COVID-19 pandemic. World tourism is
entering into a period of full recovery and transformation.

(SRR & RIR S 2020) EREARRSERERMEBMMBIEESREVEM L, 18
MEM DTN RBEELIK 40 MERMNNT RWHZ £, BN REH A RiEH A HE
EFHMR, ExEdNHEMAEELR T HRAEERFRHHLREHITEES, WK
MRVt R M E A RSEEITONMESL, BMEEMERDMRLE 2020 FHAFTE
BT AR L B & RS, At FRRERHARKEE W ERE. 2EEHRH"ESZH
ZWNZ, EhEIKIRETILARS AR,

Maintaining the basic framework and consistency in fundamental data, the Annual Report on
Development of World Tourism Cities (2020) (hereinafter, the “Report”) focuses its attention to observe
and analyze 40 influential node cities across the world. Studies on development indexes and typical
cases in these node cities are added to the Report. In the overview how major world tourism cities strove
for development under the impact of the COVID-19 pandemic, the recovery process of representative
ones is analyzed and summarized to reflect the development of major tourism cities and the tourism
sector in 2020 in a more comprehensive and vivid way. This Report provides more experience in how
world tourism cities and tourist companies combat the COVID-19 pandemic in pursuit of a full recovery
as a way to support the sustainable development of world tourism.

(SRR T & RIS 2020 ) WEARBEEEE 2020 R RFHNTH LK BRESITN.
SRR E AR RITNER. RPN E R RARE = KA D,

Main contents in the Report include an overview on the development of world tourism cities in
2020, evaluation results for the recovery and development of world tourism cities, and typical cases for
the recovery and development of world tourism cities.
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HMapRER
Xttt SRk FER B KA

The COVID-19 Pandemic Had a Huge Impact on the World Tourism

2020 FHEMR BB EESRIRSE, KHFDEALR (WHO) HEN “2KMEXRITH
(Pandemic), AR FMERRIEMBIFMKRENEAR T, SIKEFEBT L4 30 FK
RRFLRNRTERR, EfFEMESAR (IMF) 24, 2020 FELIRKEFREL 4.4%.

The COVID-19 ravaging rapidly across the world in 2020 was identified by the World Health
Organization (WHO) as a Pandemic. It has been delivering unprecedented and enormous shocks to the
world economy and international exchange. The global economy as a result encountered the most severe
recession since the Great Depression in 1930s. According to analysis from the International Monetary Fund
(IMF), the global economy in 2020 shrank by 4.4%.

mil R REFHEEFAIZE, 2019 FLIKRFESNERET 12312, 2BRIRFESUAN
ﬁﬂSBE@%E,ﬁé?2m9¢éﬁ6mﬁﬂﬂ%o%ﬁ%mﬁ%%ku%,ﬁﬁ%lﬂﬁ
BRI T XAAE. B NREEEDITHN, HRKERAERRAEANTILZ—
BERXEEERRFHALS (UNWTO) #iE, 2020 &£, £IKEPRFELE 2019 7 73%, SAR
£t 2019 FRD 10.3 12 AR 5 RKIRIFUN B IETEE 69%, tb 2019 FE 1.3 BTt ; Bl
50 B sy EIREE, 1.2 2 ASBEIRMg, £XRFELRSATBE LG 80 &
RBIKTE,

As an important sector in the world economy, tourism recorded totally 12.3 billion global tourists in
2019. The total revenue for global tourism reached USD 5.8 trillion, equivalent to 6.7% of the global GDP
in 2019. Since the outbreak of the COVID-19 pandemic, governments in various countries across the world
shut down borders, reduced social activities and strengthened management and prevention measures,
making world tourism one of the most severely damaged sectors. According to data from the World Tourism
Organization of the United States (UNWTO), globally-speaking, international tourists in 2020 decreased by
73% and the total number of international tourists declined by 1.03 billion against 2019; global tourism
revenue shrank by 69%, or USD 1.3 trillion if compared with 2019; more than 500,000 tourist companies face
the risk of bankruptcy and 120 million tourism-engaged employees and practitioners encounter difficulties.
The global tourism retreated to the level in 1980s.

AR HFREMA R B IKELHRIRL, SEBMA. MRS, 5KiEe AR
RET —RV N, BERRB T 2MRENZOERNRSGER, MREENIREEHENE
TEHF M, EHRKFALR (UNWTO) X2ik 220 MEXMKIFMIEET LRI, 2KE 167
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E R X PR ERIORE T Z RN HER, Hoh 144 DNERMMEKE T WA HEER,
100 MERMMX L IF 13 E MR RER 7 5B IR R

To mitigate losses incurred by COVID-19 to global tourism, governments, tourism cities, tourist
companies and agencies have taken a series of remedy measures to keep the basics of core elements and
service system for global tourism, creating enabling conditions in support of post-pandemic recovery
of global tourism. A survey conducted by UNWTO on 220 countries and regions found that 167 of them
have introduced countermeasures against the COVID-19 pandemic, among which 144 adopted fiscal
and monetary policies, and 100 initiated training and supporting policies to stabilize tourism-related
employment.

AT HEMARSEFERRERE, BN ESEEHEMAMELDBRZ —BITE, M
RWFREEME. £/ EHSHEEFTHRENER. MM AZF T TEE, 2KEBHIETR
FIRETEREHIARIREE R, HRIKEEHLBRFERANIHEE.

Due to the strong variability of SARS-CoV-2 and uncoordinated actions against the COVID-19
pandemic, imbalance stands as an acute problem in R&D, production and inoculation of COVID-19 vaccine
among different countries, regions and populations. The global prevention and control campaign against
COVID-19 could not be wound down in a short term, which results in huge uncertainties for the recovery
and development of world tourism.

Fu"ﬁ‘

SR iRiFE K
HIGFTEYIAEE

Globalization of World Tourism Faces Adjustments

MM ARIERER, AEHZEMHFMRENERSTR, SEZENEERKAMBKILE
FILE XERHEEENE EER, SFRMEH T EFNARRR, IR T — R LATTH R,
RS ERLFEMULEBNREE, HRUFRZFE2XULRNENE, EMXEBERH
Rla, HREERESIRITROLRETER, BREN. ASFRIPEN. F2KCEHENR
|3k, tRKEFEKLREBHBIPLL.

Before the outbreak of the COVID-19 pandemic, economic globalization reached an unprecedented
level, exerting important impact over the world political and economic landscape. As a beneficiary of
economic globalization, world tourism has serves as a driver in return. Since the outbreak, countries around
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the world have been forced to take stringent border control measures with individual countries imposing
trade protectionist restrictions on disease prevention supplies. As a result, globalization of world tourism
encounters huge challenges.

HRI AT 2 R 15 8 A BB R R ikl M B 75 A1 & RIS A v it R 2 Ik & R A — P XA 4T,
MM IBRE T 2IXA SR, BEMRBENFRERS, E2KRENZOER. IRSER
MERBREAEE, ERKEFTLSEERNHFEFTSE. ERIMKX, S0ERRIREF
RESE. Bi5H. "X S@RKE, BREES. REE. BARKBESRERR, +
EFEBEHERIFNERREREHIESRKES TR, ERRKFHZIMESEEMR T
MK, —EERERBRERFEBRITHHRERT, BREBFOREENRIEEE, SElEE
HIZRERE, FEREFREdLE, —LEREL “REIPR 6IE, XERFELFSEE
HIEENME. SRR, ZHETRINN, HERRKE, BIKIEKE, 22K,
RRUERIKHE REFNEEINT.

The recovery and development of tourism during and after the pandemic will become a wind vane for
economic globalization. Even though global mobility has been impeded by the pandemic and international
tourism is subject to suspension, the core resources, service system and basic needs of global tourism still
remain there. In East Asian countries where the pandemic is under relatively effective control, domestic
tourism of short distance and low density to natural areas has been rapidly recovered. “Bubble Tourism”
between countries, cities and points is firstly expected to be initiated in some countries and regions.
Regional tourism in EU states once recovered to an impressive degree when the pandemic was well under
control. It is believed by a majority of experts that the reasonable order for the post-pandemic recovery is
from domestic tourism, to regional tourism and then global tourism.

MEMAREEE ARHKENHA, 2XENKERDIRAE, EEREREBFEINRN
BRET, B EXIBEXARIEMRE EERHEM RS ERIKBERE. EHhahies
idfE, EXEFAFNUEEREMNRY, HREFNERULBREERNAERBE—LL
i, EMKIZE, HRALFEKULRONEZFIEMRE ERZE, ERRESFIDR—1
MR RBVFRES .

COVID-19 is a common enemy for humankind. The practice of combating the COVID-19 pandemic
proves that no country or region alone could fundamentally weed out the transmission of COVID-19 across
the world particularly considering enhanced global interconnectivity. The necessity of global economic
cooperation after the pandemic becomes clearer and more prominent. In the short term, globalization of
world economy might be frustrated. However, the general trend of economic globalization is impossible
to be reversed for the long run. And world tourism is bound to usher in a new era of coordination and
development.
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hixhFiRTh
EEEkiRFE A HRBERAEMZEH

Tourism Cities Are Playing a More Prominent Role in the
Recovery of Global Tourism

HSMRBEEENUAT N ESHA RN . ERXEE(E R T URE 2018 BIERSE)ER,
2018 F 23K 55% BIA L, T0% B9 GDP 1 85% HIBIMTHIREEEPEH T, FitE 2050 5
=H 66% BIADOBEERT.

The world is in a development stage where cities are driving the growth. According to the World
Urbanization Prospects: The 2018 Revision released by the United States, 55% of global population, 70% of
GDP and 85% of resources for innovation were concentrated in cities in 2018. 66% of global population is
expected to live in cities by 2050.

T R (et SRR AT 4R RBVIZIO B A, 23K 80% LA LRI & EhER &4 FUE ki
XA BESS M. 2019 2Bk 600 Mk T E RS S AR S 2XKEFRES BARB
67%, SN G EIKIRESUN 65%, HRiFH™H LNt FRFHTSIE KX D E,

Tourism cities are the core vehicle supporting the sustainable development of world tourism because
more than 80% of tourist activities could only be realized through tourism cities. In 2019, international
tourists in 600 tourism cities across the world represented 67% of the total number of international tourists,
and the total revenue of tourism accounted for 65% of the global aggregate. Tourism cities have become a
key force in driving sustainable growth of world tourism.

REEmMA R BERm, KERHHEERTRFRENEAR RS, 2020 F2Ek 600 MR
MEPRFESEN 6.36 2R, tb 2019 F8 14.71 2 NRED 8.35 12 AR, TiZFE S A T BE
56.7%;600 MicHERg i E R e S 29 86.1512 AR, b 2019 F/9 128.5 2 NRE D 42.31Z NIk,
AR B TP 32.9%,

Due to the pandemic, tourism cities have met with unseen shocks. In 2020, the total international
tourists in 600 tourism cities recorded 636 million, down by 835 million compared with 1.471 billion in 2019,
and the overall market scale shrunk by 56.7%; 600 tourism cities hosted 8.615 billion domestic tourists,
down by 4.23 billion against 12.85 billion in 2019 and the market scale was reduced by 32.9%.
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AEXREIEHIEIIER, KERHRD ZIFSEERS FaEE, RRESSEBFRIEE.
#oa. A, EBEREN, HRIBZRFFHHSH SHEFEE, EHENREZFRFEWE
TR, E2XEBEMNEAEAEERNIEANERER, tRTHE 36 TR, XFhIE
I8/ ZEMMEBRBHETIKE “ERE" BER, RAHRKEESR ; BEIHEHNT K
BRI, EEEENEELE ; R ARRT “FA—R” ian), ZTRMNMER. BES
BHITET “BEFTHRZR, XEOMEBNAEEBEZFET ; BRTHE T2/, MSMFE
AIFZTREER, BR “EEMEME fFttaTiRiak.

During the period of pandemic prevention and control, tourism cities have fully exploited their
functions as a platform providing comprehensive services. They have cooperated with national governments
to take measures of quarantine, treatment, burden lessening and assistance provision. Major world tourism
cities have introduced supporting policies or allocated special funds to support tourist companies to
overcome difficulties, playing an irreplaceable role in the global campaign against the pandemic. Beijing
promulgated 36 policies to support the resumption of work and production; Rome and Paris introduced
policies of issuing tourism vouchers to stimulate tourism-related consumption by citizens; Los Angeles
started a program to support tourism and encourage tourists to stay in hotels; London initiated a campaign
of “Stay a Little Longer’, encouraging citizens to go out for holidays. Barcelona created the “Barcelona Way”
program to spur economic recovery by taking staged measures; Seoul introduced many supporting policies
related to finance, taxation and labor force to ensure stable economic and social development during the
“Period of Pandemic Prevention in Daily Life”".

BN, Uosik. EFL. RELDEEFIERRE EIRIPR RNt R R &iiE
Mo MGEMHAH T EZTE. BANSHFEMERR, BRLE. BXET. NaBESF
5% EMIEEENRER2ERELLRT&NT D, 2K ERITRETET2MRNE =R
T, EfFEERESRMEIRARMTHEEEMTAERRLI, MFRT RN E R REE 78X
BEIE,

In the post-pandemic era, low-density tourism featuring decentralization, customization and family-
orientation will lead the trend of world tourism. Tourism cities have more international transport resources
including airports, ports and highways, and are also equipped with a full set of tourism safety measures
such as health check, custom clearance and emergency rescue that are compatible with disease prevention
and control. As the pandemic preventative measures are not removed globally, international tourists should
rely more on the existing aviation system in hub cities across the world so that the tourism city becomes a
critical vehicle for the recovery of global tourism.
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gy o g
N05EE tH 57 e ahE & RRAR T\ Gl

The COVID-19 Pandemic Is Accelerating the Innovation of
Development Models for World Tourism

XORFER BN FRIBER EX A S, ERAEE LRI TERKIFNHTAAMNERR
o REMRBH AR LUXORE BT SGHEER N, KRIERDIEmRE mel#H.
WSeE. B ERSHN, WREMARK. 2. HEUNRFLEESRE, R
YT T R RR AL RIS AU R

Huge impacts caused by COVID-19 on world tourism have changed travel and management models for
conventional tourism. Many tourism cities and tourist companies take the disease prevention and tourism
reset as an opportunity to innovate tourist products, business forms, models and management approaches,
so as to establish a more human-friendly, safe, and balanced tourism ecosystem of symbiosis, which have
also actively promoted the development of city tourism.

— L fii R T AN A L E A RIE B RN T A RV B, RIRHEEDE SR
BEUH, BIRBARKIBI D EERBARMBFIENERLREL, RIVMESSERED
BN DR MEK. EFRIL. MOURFLITRN, BRIERERE. (EHHHkF
BEFBRIFSUA R, MNERIKEE AR 2R,

Some tourism cities and tourist enterprises take the initiative to conduct research on the development
trend of city tourism under the impact of the COVID-19 pandemic. They have actively promoted innovation
in tourism models in a post-pandemic world and taken efforts to change the conventional development
model of mass tourism that emphasizes on the number of tourists and scale of tourist groups, advocating
for dispersed, individualized, customized and appointment-based tourism and travel models that are in line
with the prevention and control of COVID-19, with the avoidance of over-tourism. It is widely agreed that
green and sustainable development of city tourism shall be promoted for the benefit of tourism recovery in
the post-pandemic era.

AERENZERANESIER, MRRRSEEMIZAENREFLITRIN. BRI
MRBFEERI, RRRMAZZLFLEEN, mOEAEERN. ABEFUARKER, Rk
WSV ERIRERRE, ANBNBFIRELR, RAMRALEENKELLRIRZIZE, £H
i3 R A ALY o
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Attention should be paid to exploit the leading role of science and technology, explore tourist and
travel models, crisis response models, and tourism management models in line with pandemic prevention
and control. Sharing economy is encouraged and modern technologies related to the Internet as well as
big data shall be fully utilized to support smart and digital tourism. Efforts should be made to research the
profound impact of Al on tourism so as to boost smart management in tourism cities on all fronts.

NENERBENAREL. REE. SmfEARER, SERIFRTRFH—T AN
BEhhighei mMNEE, MM SRR, T’"TM@EAMHR?B’?W’J%%EEE’J HEEH
RZEh, #—HInsR/ AR I B B AN E BRI A &R, FEHRSIRIERSIMBEE. IKiF
RIRBI Ao

Echoing requirements for family-oriented, low-density and high-quality tourism after the pandemic,
tourism cities in all countries shall make more investments and inputs into tourism-related infrastructure,
actively promoting the development of new business forms of tourism. Apart from satisfying people’s
demands of tourism shopping and consumption, tourism destinations of niche market and customized
tourist products shall be explored and developed in order to enrich attractive contents of tourism and
optimize tourism experience.

WFRA
Az SR khE A RACAS

Digital Technologies Are Profoundly Changing the Form of
World Tourism

a0, UERRARNRRNE ZRBEK F e EEHETI 2 KR MEFARSS L mIAARSS W
mt, LSRRG AR, BEERANRFRFEARN—FE%,.

The third technological revolution represented by information technology is transforming global
tourism from a part of conventional tertiary industry to modern service industry. Integrating tourist sector
with advanced technologies has become a main trend in tourism development.

HREF— AR MU T ERNERE, UEERN. AHIE. ALEEFAINRNYFTR
AB#BR, EMEFUFHREERAEFIE. RRETM, BMFRAEELET. ZIHE.
% FIHER. EIEF%EE@@#Q#% HALFEFURESREZNR, BFLFELN
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MR IR R LT E AT IHchRE R MBI X BTN /1. i3I RE PR FRERIFIRBIHE &
A, (et BEHFRARS N, GRFHE—DMRRFHIAREELMESILHZ.

Thanks to another round of technological and industrial revolution, represented by fast-changing
digital technologies such as the Internet, big data and Al, digital transformation in global economy has
become an unstoppable trend. As a result of the pandemic, digital technologies have been widely applied
to online medical treatment, pandemic surveillance, online consumption, and the resumption of work
and production. With a faster digital transformation of global economy, digital economy serves as a key
propeller to the world economy recovery and gear-shifting from old to new drivers in the post-pandemic
world. International e-passport with health information in particular when widely applied and promoted
supports the organization of individual tourism, which will definitely accelerate customization for individual
tourists in the tourism market.

MEPNERNERTERNRERERRE, RBE. 28, FIERIPEIREIFER,
MBI PR MERM. ZHIKE. [ERFESFESRIBHERENRIT AR ZRA,
RRITLY. ZERINAEE N EF /T E R R ESIRF 1T E A RERE .

From the perspective of recovery characteristics of domestic tourism in countries and tourism cities,
dispersed and outdoor tourist activities of low-density enjoy preference. Online-meeting, virtual tourism,
online purchasing on other people’s behalf, rural tourism, automobile tourism and other travel methods
aligned with disease prevention are widely accepted. Appointment in advance, nucleic acid test, body
temperature measurement and other preventative measures constitute the basic guarantee for smooth
tourist activities.

2020 F2IK 40 MEEIRIFEH 2, NRIKE BRKE. ERINFEERIFERSE
EMAETESE, RBALRELXERNERT, RORBRFUEREELR AR IKEE T
RBREBELRTE.

In 40 major tourism cities across the world in 2020, indexes of inbound tourism, domestic tourism and
international conference are generally on the decline by a large margin. In contrast, only the occurrence rate
of online tourism bucked the trend. This fully proves that digital transformation is now a basic dynamic for
the recovery and development of world tourism.
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3| Prhik i & 2 fRIFFETE
R AERIN5E

Mechanism for Safety Protection of Global Tourism Is Enhanced

BEZEEESTARNEBANMEER, HERKFINNEESRMG. EMNSIIKELEINE
RE, HRIKENREREFREFEEXRRE, RERANEHKIKERSRZA—OITE, £
RMEIREE. EERBINSIERREN S BENGMRFRLSEL NG FBRe. 4T
NELXE, KEL2ELMNERFTEITRIPEENEERER,

Health and safety are the basic value orientation for every citizen, and also the primary condition for
tourist activities. From the perspective of global tourism development, the system that guarantees world
tourism safety still suffers from huge shortcomings, most prominently, the lack of uniform standards for
global tourist services, and the underperforming safety mechanisms of global tourist warning, information
releasing, international tourism rescue in emergencies and tourism insurance. Regional warfare, terrorism,
social turmoil, natural disasters, diseases and epidemics, and crimes all exert impact from time to time on
the sustainability of tourism. Tourism safety has become a prioritized factor when international tourists are
choosing travel destinations.

MEmMARBREUE, ETMERMKERTEENR T OFEENDENZER, #—%
%nTﬁﬁﬁé@%ﬁ%MﬁkzmoﬁlﬁﬁU4ﬁ TTI10HMM@E,éHﬂB|Em
MSCHE T ARITRRS, S2IRFRTE BRIMAY 96%. NRRSBIBEMHITHEENNVRFERER, —L&
ERMBHROTAARBIENEENEKR, BURe2T P ARREERRRS, BoERMET
KT SR GE, RRAR TERIKE , &7 AEERZERKEFERRXIE. B, R
ZERFREEET “EEifR fE, FEMRBEMZHNMARREEEEIAGE, NHERR
WE K BRRERAZE,

After the outbreak of the COVID-19 pandemic, countries and tourism cities have strengthened border
control, introduced health and preventative measures, and improved the rescue mechanism in emergencies
for the sake of tourism safety. From the end of January to April in 2020, 209 destinations across the world
introduced travel restrictions in less than 10 weeks, accounting for 96% of all the global destinations. In
the exploration of tourism management models aligned with disease prevention, some countries and
cities have adopted fully utilized big data and the Internet, tried “Bubble Tourism”, and improved a fast-
track mechanism for the convenience of custom clearance between countries. Presently, many countries
are considering to introduce the system of “vaccine passport’, in the hope that a wide system of mutual
recognition of personal health information would be constructed to provide technical support to the
recovery and development of world tourism.
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MEMAREA—TRET AMMMHNRERIRNR2REER, RIBEBEHIERE, ZHHE™H
FERERITMIARRZ2[ER, TIEBABEEERINNRE, ERaE B 58T ik E a0
BEEER, FRENA, BREZHEEEMEREREEHT, NEE. 28K, REERE
B AFBIES T, SEBEHERENMKEREERNVERERESNEEER. BEFRER
EREFREFERZFRE, ERERSNOERIKEL 2 RENSINERIRRZ o

The COVID-19 pandemic has enhanced people’s health awareness and requirements for safety
protection. According to the requirement of disease prevention and control, a majority of urban residents
have established personal health information archive and agreed to voluntarily comply with preventative
measures in daily life or when travelling around. In a post-pandemic world, more tourists would prefer low-
carbon and green travel, making small-group and dispersed tourism of low density a new fashion. Standards
for the management of tourism safety that are compatible with disease prevention would be accepted by
more tourists.

13
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(2020) ZSEMHBIENX

Significance of the Comprehensive Evaluation on the Recovery
and Development for World Tourism Cities (2020)

(=) RN 2020 FHFIRFEZFEMARBERM. KMKEEHHNERIER. 2020 F,
MM R EBERIKART, SEFRKEARAREMEAA S, HRIKESAELTEERS.
FRERKERTERLKBRESN, RJUEIFMRLN 2020 Fit FiRERES HHLEHE,
Mt FRiEEEE R HEARE .

In-depth analysis of COVID-19-induced impact on world tourism and tourism recovery in 2020 is carried
out. The ravaging COVID-19 pandemic in 2020 across the world delivered huge shock to the sustainable
development of world tourism, rendering it into a standstill. Comprehensive analysis of the recovery and
development for world tourism cities better reflects their arduous recovery process in 2020, providing
strong support to the full resumption of world tourism.

(D) ROBEMRTERIFT 2020 FREHERE. KIKEEFBMINEE, F2IK
MEEBENREEANERETR, KERHRET AIERNTEER. BINEETNRIRHRZE
Pzl E 7R RATEY, BILURGF S5t R E E T R B B ME R RE E IS 7
REAINAR, HERKEEEENRHES A EENEHER.

It is also a must-do to summarize successful experience of how major tourism cities combated the
pandemic and realized tourism recovery in 2020. During the fight against the pandemic and in the course
of tourism recovery, tourism cities have played an irreplaceable role as a platform. Evaluation on disease
prevention and tourism recovery in major node cities support the conclusion and summary of successful
experience about how major world tourism cities were impacted and achieved tourism recovery, offering
referential lessons for a full recovery of world tourism.

(2) 2EREEREERAERIKERHEFRXBNEE RN EEBRENT R, ZHEHM
RGIBORERM, BEMN. HFH. SRARAERBEENKERS SEFETITH,
FRIBEN—MRRLEMEFHE R, KPR HRE XREE TN HEEI XN RN
. ERURENDTNNTY, BPtREER BRI A RIS EEMAREL,
NEEEFRIREAFEREREESZLENZ,
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Evaluation Results of the Recovery and Development for World Tourism Cities in 2020

Insight is gained into the mainstream trend and characteristics of recovery, revolution and innovation
of world tourism cities in a post-pandemic era. The continued impact induced by the COVID-19 pandemic
has underpinned the full application of the Internet, digitization and intelligent technologies in
disease management and provision of tourism services. World tourism has entered into a cycle of rapid
transformation and innovation. This comprehensive analysis aims to clarify the latest trends and positive
changes in the innovation and development of world tourism in a post-pandemic era by analyzing
and assessing digital and intelligent transformation of tourism cities. It offers more experience for the
sustainability of world tourism after the pandemic.

tH SRk & RS
(2020) SREFHIRIFGE

Approaches to the Comprehensive Evaluation on the
Development for World Tourism Cities (2020)

(—) Fi

Cities under Evaluation

2020 tHFREE T A& BB TN T, MEFIRERHEKS S 100 DU T L 40 ©
TRFEHEATNT R 40 M REHEEHER 34 PTERMME LRGN, EM. TR FFK
FAEM B AR IFFIRIR, (R A RBIRE 2020) WMET R, EREEHTREESR
B 25 4, & 40 DIEMIETHRY 62.5%, IFEFIRFFRTH AT 15 1, & 40 MEN TR
37.5%

World tourism cities under evaluation on development refer to 40 node cities selected from 100 city
observers in WTCF. 40 node cities are from 34 countries and regions on five tourism blocks including Europe,
America, Asia-Pacific region, Middle East and Africa. Among cities under evaluation in the Report, 25 are
members to WTCF (62.5%), and 15 are non-members (37.5%).
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Annual Report on Development of World Tourism Cities (2020) Evaluation Results of the Recovery and Development for World Tourism Cities in 2020

SRR R REASZSEFNTRET (40 1) E% s N

40 Node Cities Under the Comprehensive Evaluation on the Country City Member city or not

Development of World Tourism Cities
. £FE SFEEHR &
Mexico Mexico City No
BHetbIr RIBTHAN =
X E=x 7] E3ab ] Columbia Cartagena Yes
Region Country (6114 Member city or not e = =
R Peru Lima Yes
RE e = America
. - i} BYRNA £
United Kingdom London Yes Brazil Rio de Janeiro No
A e a FTHREE o B IET SRR 2
France Paris No Argentina Buenos Aires Yes
FaytsF BEDH = = p
: Shix RIS £
Spain Barcelona Yes Uruguay Montevideo No
B 5 = -
Italy Rome Yes SRS AR &
Japan Tokyo No
=E TAFA =
R X Germany Berlin Yes EEES)| BIR =2
Europe South Korea Seoul Yes
’ i Hes =
Greece Athens Yes Jb= =
e PSR 2 Beijing ves
Netherlands Amsterdam Yes R
FE iapic! =
5= it /R = China Shanghai Yes
Finland Helsinki Yes
. e = HE =
BEH SRATHL = Hong Kong Yes
Russia Moscow Yes T A X
Asia-Pacific 2R =
(R INFITE ST = i B4 =
Bulgaria Sophia Vet Thailand Bangkok Yes
ALy = ENE WmEE S
New York NoO India New Delhi No
%[ S s Tihimin e =
: alaysia uala Lumpur o
MR United States Los Angeles Yes
America SRR = TRAFIL e £
Las Vegas No Australia Sydney No
mEX JREHE = MeFE e e FRIHIAE] =
Canada Vancouver Yes Kazakhstan Alma-Ata Yes

18 19



HRRFR T ARBIRS (2020)
Annual Report on Development of World Tourism Cities (2020)

ESE mh KGaEH
Country City Member city or not
JEEES =
P B Dubai Yes
VAE FsiLLL =
Abu Dhabi No
TEH FRETIBEIR 5
Turkey Istanbul No
IR %5 S
Qatar Doha No
. LI&75 YRR L =
) FRZRIEM Israel Tel Aviv-Yafo Yes
Middle East and
Africa BT e =
Egypt Cairo Yes
[EE[S FFEH )
South Africa Cape Town No
EE& ST RER=F =
Morocco Casablanca Yes
REHT REHT =
Tunisia Tunisia No
Mg S CIEAvE =] £ =
Saudi Arabia Mecca No

(2) FfiiEin

Evaluation Indexes

(SR 2 BIRE 2020) WHHEAREH—

PNMREIEHA 10 MERIHFE .

Evaluation indexes in the Annual Report on Development of World Tourism Cities (2020) comprise an

integrated index and 10 individual ranking items.

SZEEEY 2020 HRKEHTRBEGIER . SEEHREE]
HAZ, RAFEMA BRI T R R
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Evaluation Results of the Recovery and Development for World Tourism Cities in 2020

The integrated index refers to the “Integrated Index on the Development for World Tourism Cities in
2020" highlighting the recovery process of tourism cities and reflecting the comprehensive development
level of major world tourism cities in the COVID-19 pandemic.

BIHEE 10 MRIHR MM, RUHRENSRFEISERICREZERN 10 BHEREITHL
], FEERAEMKN 2020 FH AT E R LZER T

There are 10 individual rankings based on 10 indexes closely related to tourism dynamics in an attempt
to precisely reflect the recovery of world tourism cities in 2020.

SRR T S 75 & RN E R

Evaluation indexes for the recovery and development of world tourism cities

1 NIBFRIFEAR Inbound tourists

2 E AR Domestic tourists

3 I T RIRF GDP GDP in tourism cities

4 39T E S Al SN Total revenue for hotels in tourism cities

5 R SN Total revenue for the catering industry in cities

6 T GRS ET Total investment amount of tourism cities

7 39T B BB R The number of flight arrivals

8 WHENERSINSE The number of international conferences held in cities
9 WL R EE The occurrence rate of online tourism for cities

10 Wik % 2 REEK T Guarantee level for city tourism safety
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(Z) #EFKR

Data Sources

HRIKERHEN R RBEGTN TR BIEAMEEME S S BARRME. ANSE TRGE
HRKFAR. KEEHR AR KREEHAIEAR. BrAskahs. ERRAMT
AR, HRAERKRBEFERAR AT R BIE X HE,

Data put in this evaluation mainly comes from the Eutomonitor International with reference to statistics
released by UNWTO, the United Nations Educational, Scientific, and Cultural Organization (UNESCO), WHO,
the International Congress and Convention Association (ICCA), the International Civil Aviation Organization
(ICAO), the World Hotel Association (WHA) and other international organizations.

5 hikiERkTh & RIS
(2020) E&IEMEILE

Comprehensive Evaluation Results for the Development of
World Tourism Cities (2020)

(—) ARG ERLAR (2020) SEFHES

Comprehensive Evaluation Results for the Recovery and Development for World
Tourism Cities (2020)

1. 2020 Fit AR FHRTIRER BKFEKRIETE

Sharp Decline in the Development Level for World Tourism Cities in 2020

BEIXT 2020 F2IK 40 TEMOHF T RIEMARKFAR. BRREAR. Bk GDP. 1
TOBE SN 10 THEIFRISETEE, 2020 5 40 Mg micEE 77650 0.369, HHlE
Wt R R T A A E T K FERAEE T 2019 19 36.9%. METEAMAZ BN Rk
MR BRIFIME, 2020 F 40 MU REMHIKER BKTS 2019 FEEEAEA T 63.1%.
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Evaluation Results of the Recovery and Development for World Tourism Cities in 2020

Comprehensive assessment of 10 indexes including inbound tourists, international tourists, GDP and
total revenue for the hotel industry in 40 world tourism cities reveals that the recovery index stands at 0.369
in 2020, which means that world tourism cities generally speaking recovered itself to 36.9% of the level in
2019. Considering the impact of the COVID-19 pandemic on the development of world tourism cities, the
development level for 40 node cities decreased by 63.1% against 2019.

2. 2020 FiF ki KR A RIFIEEER K

Small Disparity in Regional Development Decline for World Tourism Cities in 2020

MEIK 40 M RIFEH XL RAKF D, BMbXKKFRHEHRIERN 0423, HETF
2019 FFAY 42.3%, WELRR 2020 FRUNMX T RI R & RKFEL 2019 T 57.7% ; 5%
M X BGHERT E 7154800 0.411, HETF 2019 89 41.1%, HRLE W 2020 FRUMM X T 5k
MR BKTELE 2019 FFBE 58.9% ; I A X i ip S 7 4EE0y 0.325, #H=TF 2019 FHY
32.5%, BHLRW 2020 FRMNHE T U ki & 7K T EE 2019 SR 67.5% ; FARFIEMH
KR E 7 e 0.463, MHET 2019 £/ 46.3, BELEW 2020 FHRARFMIFMME T =15
k& KT EE 2019 FTBE 53.7%. MHERIREFEFZEXIHE, FHARMIEMNEXKFRTHE
REESTEEIMX, MEIMXRERTHIREEHZEESEEERK.

The analysis of development level for 40 node cities reveals that the recovery index for tourism in Europe
is 0.423, or 42.3% of the level in 2019. It also means that tourism development in node cities in Europe declined
by 57.7% compared with the level in 2019. The recovery index in America is 0.411, or 41.1% of 2019 level and
a decline of 58.9%. The index for Asia-Pacific region stands at 0.325, pointing to 32.5% of the level in 2019,
or a decline of 67.5%. The index for Middle East and Africa is 0.463, or 46.3% of the level in 2019 and a drop
of 53.7%. In terms of major tourist regions, Middle East and Africa have a slightly higher recovery rate than
Europe, America and Asia. Recovery rates in Europe, America and Asia do not differ from each other very much.

3. 2020 FH TR R AL REFENEEEE

Gaps in Individual Recovery and Development for World Tourism Cities in 2020

2020 FF 40 M RETHH, WMEREEBE 50% BT REHE 21, &40 MR RETHE 5% ;
MEREBT 45% T REMHE 121, & 40 M TR 30% ; REZEBT 40% BT i
HZE 191, 540 D HRIATEY 47.5%, MEZEERT 30% WTREHE 4 T, 540 MR
WHEY 10% ; MERERT 35% T =mmAE 10 1, & 40 M REHHY 25%, 2IKERLEK
IR E 7B A TE AR o

Among 40 node cities in 2020, 2 cities registered a recovery rate of over 50% (5%), 12 cities had a rate of
more than 45% (30%), 19 cities with a rate of over 40% (47.5%). 4 cities recorded a recovery of less than 30%
(10%) and 10 cities with a recovery of less than 35% (25%). Most tourism cities in the world still suffer from
low recovery rate.
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Evaluation Results of the Recovery and Development for World Tourism Cities in 2020

HRRFRTEEG AR (2020) SZEITFMEEHR

Integrated Evaluation Index for the Recovery and Development of
World Tourism Cities (2020)

R
Europe

EiMX

America

ESER SZEEl
Country Integrated
EE & =
United Kingdom London Yes 0.352
EE B2 &
France Paris No R
P mEBH £ 0,500
Spain Barcelona Yes
BEAF e =
Italy Rome Yes 0.294
ZE Ak S
Germany Berlin Yes 0313
#hE piid:| =
Greece Athens Yes Ui
= Pe] A T4 £ S 0312
Netherlands Amsterdam Yes ’
n= ARRFEE b
Finland Helsinki Yes SR
e 3 2 0332
Russia Moscow Yes
RINFITE (312 2
Bulgaria Sophia Yes 0420

ESJES
United States

A2y 5
New York No SR

B2 2
Los Angeles Yes -0.384

SN
America

T A3 X
Asia-Pacific

ExR SRAEH SEREN
Country Member Integrated
S A4 & 0,490
United States Las Vegas No ’
JIEPN A =
Canada Vancouver Yes 0.438
£FAFE S = -0.394
Mexico Mexico City No ’
SHELT B £ 0.440
Columbia Cartagena Yes ’
W& M5 =
Peru Lima Yes 0458
B LN/ & 0463
Brazil Rio de Janeiro No ’
IRE HEIEHFE =
; : -0.460
Argentina Buenos Aires Yes
S SR = 0470
Uruguay Montevideo No ’

Tzfso l:':'; 0.361

Soutﬁ?orea S%(;Tl;l Y%s 0.338
Bjeli:ﬁ g ;:IES 0.218

Cq;ia Shﬁéﬁhai \i 0.244
Horﬁfong Y%s 0.468

Th?EInd Ba%;iok ilEs 0.392
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WA X
Asia-Pacific

FRZRIEM
Middle East and
Africa
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Evaluation Results of the Recovery and Development for World Tourism Cities in 2020

ExR
Country

RGAH

Member

= A K
éf‘.ﬁ =] EF&

Integrated

Ex SRWEH LZRER
Country Member Integrated
=P HER = 0323
Malaysia Kuala Lumpur No )

TRA R L 7= =

Australia Sydney No 0.294
MaRE e e R R A E] = 0.529
Kazakhstan Alma-Ata Yes ’

PLEEES

. Dubai Yes 0.364
FATBX P
oAE FIfaiLEL
] &=
Abu Dhabi No 0.380
TEH FEHTIETR/R &=
Turkey Istanbul No 0.348
FIEER e &=
Qatar Doha No 0.424
LLE5 SR A = 0.537
Israel Tel Aviv-Yafo Yes ’
b= Y4 H*Z =
Egypt Cairo Yes 0.454
[EZEI3 2 &=
South Africa Cape Town No U159
EE&Et REHR=ZF = 0.443
Morocco Casablanca Yes '
R R & 0.351
Tunisia Tunisia No
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Saudi Arabia 0.443

(2) iR TERAR (2020) BIHTHES

Evaluation Results for Individual Items on the Recovery and Development for
World Tourism Cities (2020)

1.2020 FEERNRIRFAX ZIBFET T

Cliff Drop in Global Inbound Tourists in 2020

2020 £ 40 MEARFEHNIRIRFE HIEE T 2019 FHY 31.8%, WRLEW 2020 F it F AR
MNEIREKTEL 2019 FRi) 68.2%, TRE&EBERMXZFRARMIEMNMK, FHITE 96.9%,
HRZBEMNX, T 92.9%, THRERZHNEHNERSNRER="+F, TE 98.9% ; XN
RERNREIERFET, T 98.7%, TREBEET 80% BHAAZ 23 1, & 40 MRS
BY 57.5%. MIFELWOH, 2020 FEFFEET, BSMRFNBBIRESERALLH,

The recovery for inbound tourism in 40 template cities in 2020 is 31.8% compared with the level in
2019, which means that inbound tourism declined by 68.2% against 2019 for world tourism cities. It is
Middle East and Africa that registered the biggest drop averaged at 96.9%, followed by America’s 92.9%.
The city archived the largest margin of decline is Casablanca in Morocco, 98.9%, followed by Buenos Aires
in Argentina by 98.7%. There are 23 cities whose decline rate exceeds 80%, accounting for 57.5% of 40 city
observers. Analysis of the tourist structure shows that business trip and education trip represented a large
proportion of international tourists in 2020.
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2020 FENIBIRFEARE 20 BikmR e

List of Top 20 Cities for Inbound Tourists in 2020

2019 FNEHRIFEAR (FA) 2020 FENERRBEAR (AA)

Ra?iflfn Co%ln%tr Inbound tourists in 2019 | Inbound tourists in 2020
= ¢ (10,000 person) (10,000 person)
FaT Bk ple:E =3
! UAE Dubai 836 551.0
THH RETIBARIR
2 Turkey Istanbul 1340 500.0
FaT Bk P faI#pLEL
3 UAE Abu Dhabi 1135 484.1
; SHE B3 1910 420.2
France Paris
PE &8
2 China Hong Kong 6514.8 357.0
#ha HE
3 Greece Athens 550 336.7
=E 258
! Thailand Bangkok 2218 3217
HE 3K
e United Kingdom London 1503.6 271.6
? o -~ 704.6 256.5
Italy Rome
10 e SRS 650 228.0
Spain Barcelona
2 \[[7 =
1 i e 1380.0 166.7
Malaysia Kuala Lumpur
ffI= PR AR A 5
12 Netherlands Amsterdam 410.4 151.9
13 s e 1138.7 125.9
Japan Tokyo
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2019 FENRIRIEAR (F5A) 2020 FENIRHRBEAR (FA)

Ra?jflfn Corﬁr Inbound tourists in 2019 | Inbound tourists in 2020
& y (10,000 person) (10,000 person)
[E BIR
1 South Korea Seoul Lists 1282
FRE i
15 China Shanghai 813 106.0
16 FE AL 400.4 99.2
China Beijing
L& SR HEE
17 Israel Tel Aviv-Yafo 254.3 89
1|\ \[I7
18 FRIDAIIE RIFL 165.9 88.7
Bulgaria Sophia
ESJES £y
19 United States New York 801.4 66.1
[EZEI3 FFE2
2 South Africa Cape Town 2 e
0 1000 2000 3000 4000 5000 »
: : : : : Bl
S B : =
o - N
: : o
P : S 15
P, — 7
MLt §F§ g §
AbuDhabi § 3 g: ;
ER e— s2a
Paris  : E o tR
=5 : : g3 ’%E
HongKo/ng h 8 cgr g)ﬁ
o | e a
Athens r g% li:g
28 — - g
Bangkok g %
oy p—— i i
London H % 7}3:
mEsy [ge—

Barcelona :

W 2019 M 2020
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2.2020 ELIKERMRFA R EBIZ 7

Domestic Tourists Recovered More than 60% across the World in 2020 H R 2019 EARHFEAR (,000) | 2020 ERRHEEA R (,000)
Rankin Countr Domestic tourists in 2019 | Domestic tourists in 2020
& y (1,000 person) (1,000 person)
2020 £ 40 MERBHERKEEAIZE R 2019 F£19 62.6%, HFLEL 2020 &t FARHH
FBEPIRHK TS 2019 S EIEAL U/ 37.4%, 2020 EEMHOITE RITAFI 10 BB, o | B e 44693 L6816
. - - , o i N — nited States os Angeles ' '
b AR, ALK, HR. FER. EUAL. BEIN. BR. SR, BA, XENTAEER &
AEMEAOKE, HEESERANIEE, BIX 40 N5 S E RS AR AL . e il 614015 368409
R = PR = N - exico exico Ci
M, AREFSIERITHILUG, REMENEEARNCH, XX T E PR AR RIRLI AR y
ERRREREN 8 AE B 58288.5 36138.9
France Paris ’ '
In 2020, tourism in 40 template cities recovered to 62.6% of the level in 2019, which means that domestic 9 HE BIR 548577 32914.6
tourism for world tourism cities in 2020 declined by 37.4% on a year-over-year basis. In 2020, the top 10 cities South Korea Seoul ) '
with the best recovery are Shanghai, Beijing, New York, Tokyo, New Delhi, Los Angeles, Mexico City, Paris, Seoul = 24
and Bangkok. Most of the countries where these cities locate are populous ones with transport hubs. Analysis 10 Thailand Ba?gkok 65501.2 29475.5
of domestic tourists in 40 node cities reveals that it is domestic tourism that recovers firstly once the pandemic
is under effective control. This is significant to the rapid resurrection of global tourism and tourism cities. 11 HEH RHR 45717.0 28344.5
Russia Moscow ’ :
ORI HIER
« [ ' A
2020 FEIAN®HFARE 20 RigHEHE = Malaysia | Kuala Lumpur 180880 218686
List of Top 20 Cities for Domestic Tourists in 2020 - o
13 _ RE e 31519.5 19542.1
United Kingdom London
TEH RETBAA/R
14 31197.3 19030.3
s X 2019 EAREAR (,000) | 2020 ERHEHFAR (,000) Turkey Istanbul
Ranking Country Domestic tourists in 2019 | Domestic tourists in 2020
(1,000 person) (1,000 person) 15 EIJIE BEETH 20650.6 12803.4
Spain Barcelona
FE b= Y] BYRAR
1 China Shanghai 189656.2 146035.3 16 Brazil Rio de Janeiro 18834.8 11300.9
5 = SER [T &
2 EP. :”;‘.'.?‘ 177231.5 136468.3 17 ,,d(ﬂZ.II e 24179.8 10880.9
China Beijing Australia Sydney
ESJES| E5ED| == E
3 United States New York 105665.2 63399.1 = Germany Berlin IS B
= T =a -+
4 B R 93322.8 55993.7 19 WE}.‘ ﬁﬂlﬁ’ﬁﬁxﬂgﬁ 13677.7 8206.6
Japan Tokyo Argentina Buenos Aires
ENE WiER = fifi /R B
5 India New Delhi 99943.4 49971.7 20 Finland Helsinki 12157.0 7537.4
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3.2020 F£ Kk GDP kb 2019 FmiEid—3

GDP Generated by Global Tourism in 2020 Declined by over 50% Compared with 2019

M 40 MEAIRT 2020 FHRBUN DT, AR GDP S &Lk 2019 FE AR 57.2%. Ik
% GDP ME KRR R i, db R EEF . BR LR AL RRFHREEMRIFHT,
XEHHET R KRN, WRMUMFREFIEEE, REEMRIRHETIETIIINE XL
TRYRE GDP &3 GDP BULLERV), MW EFIFmB+05R.

Analysis of tourism revenue in 40 template cities in 2020 shows that GDP induced by tourism declined
by 57.2% compared with 2019. Node tourism cities with the best recovery of GDP are Shanghai, Beijing,
Barcelona, Paris, London, New York and Tokyo. They are both hubs for global tourism, and also economic
centers in the world, through which world tourism is carried out and realized. Since GDP generated by
tourism in these cities accounts for a small proportion, the impact on urban economy is limited.
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2020 Fif iR GDP 51 20 BikhR &

List of Top 20 Tourism Cities for Tourism-Generated GDP in 2020

2019 i@ mihkiF GDP 2020 ki GDP
He= Ex (BH%ET) (BR%7T)
Ranking Country Tourism GDP in 2019 | Tourism GDP in 2020
(1 million USD) (1 million USD)
HE &
1 China Shanghai 39990.1 33500.5
2 E ALE 36798.9 32564.5
China Beijing
3 EEI.H: BEZH 175242.9 20845.2
Spain Barcelona
4 A E’% 27665.4 11066.1
France Paris
ESE £
> United Kingdom London 16883.5 11017.0
Z=E =20
6 Thailand Bangkok 22927.6 10932.8
xE 42y
! United States New York 258056 108384
8 B AR 22254.3 10014.4
Japan Tokyo
9 BAA 55 9599.3 9319.8
Italy Rome
B#E/R
10 +tEH FEBE] 9736.2 9135.0
Turkey Istanbul
AL xR
11 Australia Sydney 9459.4 8361.4
=PHE =PHE
12 ] BRE 19177.2 8054.4
Mexico Mexico City
[ =
13 SREL e 7,042.3 6627.2
Malaysia Kuala Lumpur
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2019 ¥ rhREF GDP 2020 I rhhREF GDP
H& E=x (BA%mT) (HBRH%=mT)
Ranking Country Tourism GDP in 2019 | Tourism GDP in 2020
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14 FIREE BRI AT 137315 5767.2
Argentina Buenos Aires
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Vi
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17 BE S 5601.2 5269.9
Russia Moscow
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19 United States Los Angeles 125110 52546
N 7 4 S|
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4.2020 F2EKBEIL SN TRHERERK

Relatively Large Decline for the Total Revenue in Global Hotel Industry in 2020

2020 F2£3K 40 M RIEH A, i EE W UL 2019 FE2ARD 46.3%, 40 DM RIEHH,
FEIVMERIFHET O RAL. AR B BR €% 24 LEFHH, XEHHE
BAHREBRARET, EEBLEBEENERTREAZSHASN. BSNEREFIEKIF
7EE), EIELURIFEN BRIBYHEFER SLERIR.

Revenue for lodging industry in 40 node cities declined by 46.3% compared with 2019, among which
New York, Tokyo, Los Angeles, Paris, London, Bangkok and Shanghai registered impressive recovery. They
are all important hubs in the world in which normal operation of the accommodation sector is mainly
supported by non-tourism activities such as conferences, business trips and family visits. The proportion of
tourists aiming at tour takes for a small proportion.

2020 FHBERESUING 20 RIRTHR

List of Top 20 Cities for the Total Revenue in the Hotel Industry in 2020

2019 HATEBRWA | 2020 HAEESBAN
xR (BH%7T) (BRET)
R:ifén Co%]rir Total hotel revenue Total hotel revenue
& y in cities in 2019 in cities in 2020
(1 million USD) (1 million USD)
%[ 24
! United States New York 13605.9 7372.2
2 o R 9057.3 6684.4
Japan Tokyo
xE SBIZHL
3 United States Los Angeles 83013 4545.1
. EE B 6386.3 3579.4
France Paris
% e
2 United Kingdom London 4915.9 2646.1
e 24
6 Thailand Bangkok 5413.2 2223.9
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%E% %ﬁ%ﬂ]ﬁ Los Angeles (E i&
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H H H H : 2 o4
[ 5 fesr i : : 3=
8 China Shanghai 2701.6 19171 London — %’g %
o z z % z g5 5
T =+ B I — : c8
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|:F| j t:‘:ﬁ Mexico City = Lo
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Gl A s | : 2 &
11 Greece Athens 4007.9 1643.3 s o - é 1¥
: : : : s H
‘ il ol s | = 7
FAIBX 2 B Beijing i i i : N OE
12 UAE Dubai 3354.8 1515.5 ; ; : ; ; %
W 2019 M 2020
ZAF =
13 BAR 55 2558.1 1496.1
Italy Rome
Pl B B PI#RLEL
14 . 3576.8 1328.7 —
UAE Abu Dhabi 5.2020 SRR IRUMALL 2019 FRD =R
e =i Revenue for Tourism-related Catering Industry Dropped by 30% Compared with 2019
15 X 3743.9 1165.9
China Hongkong
Bt BEZ3 - \ N < A
16 o i 22778 11127 2020 2 40 NI, HOFEMRL BN 2019 & 2R/ 28.2%, HEIHTTEANA RIS
- - RN AL EE W ER—L, XATREREAN, —MImBEINIESENAMERRSH,
7;*: 14 R/e [ > ~ . A a s S a— Nt — v
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In 40 node cities in 2020, the revenue of tourism-related catering industry dropped by 28.2% compared
19 =E *EW" 1104.3 858.9 with 2019, pointing to the fact that the COVID-19 pandemic exerts less impact on catering industry
Germany Berlin than accommodation industry. This is probably because catering industry in one city mainly serves local
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Israel Tel Aviv-Yafo : : applied, contributing to lessening the impact of the COVID-19 pandemic on catering industry.
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6.2020 F 2T AR E RIETZ EIHE

Enthusiasm for Making Tourism-Related Investment in Node Cities Was Dampened in 2020

2020 4F 40 N R ARIFEHR B S BNEL 2019 F AT 29.3%, IEER, EIRIKIFRANE
SEEEK, FiRIAMXRKHRARFEFRERUBIERK. ZHEMAEETM, EfFRKER
HRBREIBAEING], FRABZRAKEST WA ENREL2RESE, XERAT TR
[ BRI RIS A RABEEEFR.

The aggregate of tourism-related investment in 40 node cities dropped by 29.3% compared with 2019.
In recent years, global investment in tourism kept a rapid growth rate, especially in Asia-Pacific region that
maintained a double-digit growth rate. Due to the COVID-19 pandemic, enthusiasm for making investment
in tourism in the world has been curbed and more input flew to the tourism sector itself and tourism safety
guarantees. These inputs are significant to the sustainability of world tourism in the post-pandemic era.
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List of Top 20 Cities for Tourism-Related Investment in 2020
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8.2020 F2HT Rl EMRS NN TIEIBEBEFRKX

Small Decrease in International Conferences Held in Global Node Cities in 2020

2020 £F 40 M REHERSINEDHREL 2019 FE2ERL 9.3%. R KRB IFRM,
BAERZNBRRRMEN, RINEFRZNEFRL, B4 EEFRZ AT AE RS

SR

Generally speaking, international conferences held in 40 node cities in 2020 decreased by 9.3% against
2019. With the pandemic came an increased demand of holding international conferences. Even though the
number of on-site international conferences dwindled, online ones and industrial exchanges registered a
prominent increase.

2020 FHTHEFREINEIMERE 20 HigHH R

List of Top 20 Cities for the Number of International Conferences in 2020
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The occurrence rate of online tourism in 40 node cities in 2020 increased by 3.7% against 2019.
Against the background of a huge downsized proportion of global travel and a sharp decline in global
tourism revenue, the increase of the occurrence rate of online tourism in 40 node cities testifies to the
full application and utilization of the Internet, digitization and intelligence in boosting tourism activities.
Among 40 node cities, there was a sharply declining trend in the total number of tourists. Domestic tourism
accounted for more than 70%. For those tourist activities that have been realized, the Internet and digital
tools play a critical role and become the major approach to tourism activities against the backdrop of the
prevention and control of COVID-19 pandemic.
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List of Top 20 Cities for the Occurrence Rate of Online Tourism in 2020
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10.2020 F2HKT RIKHAH R EHREKFHEFRS

Safety and Preventative Measures in Node Tourism Cities Across the World still needs to be
improved in 2020

40 M RIMTRIFR 2REZLE 2019 F YN 4.6 DRI Ro 2020 FHRTHHEMAZSE,
BTERMHFRHEE I T iR 2 RERR, XERERHBIEMNT SO EEHLNHET, 89
RERIM T M (ALY, BAEMRE T RBERRAREN. AR E ZEMNeIkEIE
EBRERT R, AXSHERSNIFFERMUES, BEuAML. BFK. EFKe
Kt B R AR ERIBENAENKIREERL RIVLIAERK,

The tourism security rate of 40 node cities increased by an average of 4.6 percentage points over 2019.
COVID-19 pneumonia in 2020 has increased tourism safety measures in various tourism countries. These
safeguards have increased the safety check of some tourists, which may affect the tourism experience,
but effectively reduce the possibility of infection. Before wide-spread rolling-out of vaccination and a
fundamental change in the global prevention campaign, there is a prolonged battle with the COVID-19.
The prosperous development of global tourism necessitates a humanized, digitized and convenient global
disease prevention system in the post-pandemic era.
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List of Top 20 Cities for the Total Revenue in the Hotel Industry in 2020
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Rome Q Italy

PORUHRERHNHEX KRN, BRUREZRZNRENMZ — 2019 £F SHEFER
R 704 AN, ERIER 5151 B A, HRifdk GDP A% 9.5 2% 7T,

Rome is a reputable historic and cultural city and also one of the most famous tourist sites in the
world. In 2019, Rome received 7.04 million international tourists and 57.51 million domestic ones, recording
tourism-related GDP of USD 950 million.

EAFMZEMXZIERAMRENERZ —, BERERBLREXARBERNIUNEZRZ —
RRIERM, 2020 FREAMEAEHHNEREZNERNEZIIETRIZEN TE. ERAFE
FKicENAIREY (Enit) RYZITN, 2020 4 6 BEI9 Bial, SMEHE AZE LR LD 2500 75,
RBEEFENNDZ— 2020 F£F SRR UL 2019 & FBE 44%, 1200 SBEEHRE 20-
30% EHEITINE L,

Italy is one of the first European countries that detected the COVID-19 pandemic and introduced
measures to close borders. Due to the impact of the COVID-19 pandemic, the number of international and
domestic tourists in big Italian cities decreased to varying degrees. According to statistics of Enit, foreign
tourists declined by 25 million year on year from June to September, 2020, accounting for only a quarter of
the previous year. Tourism revenue in Rome diminished by 44% against 2019 where only 20-30% of 1,200
hotels are still in normal business.

ABIEIE R RE, ERFBFFM 2020 £ 3 BiEeB#H =% 2508 1000 1ZETHE
FREENE, HRADEIEE. s, B SEFERFEXS L, BRTXYELIAERDB
PR HBR R EZEMES,, WEHT “ERE RRBIHES.

To protect tourism from the pandemic 0%
shock, the Italian government has launched
three rounds of economic rescues worth of
over EUR 100 billion since March, 2020, with a
large proportion of efforts targeted at hotels,
shipping, catering, retails and other industries
related tourism. Apart from tax exemption
and reduction, plus direct subsidies for
businesses that suffer a lot from a sharp o
decline in turnover, it also introduced “Holiday Venice Florence Rome  Naoles Milan  Ganoa Palermo Bergamo Turin ltaly
Vouchers”to stimulate tourism consumption.
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Italy reopened its borders with Schengen countries in June 2020, leading to an increase in tourists from
other European countries, and a large proportion of them went to sea shores for holidays. As long as there is
no large-scale resurgence of infection, tourism in Italy is expected to make a big recovery in 2022.
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Los Angeles © United States

BLREEEEN Y. BRR S BBURFNEEROZ—, A “REZH” (City
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PR 58S A B9 TAEHR (L,

Los Angeles is an important center for industry, commerce, international trade, education, entertainment
and sports in the United States, also known as City of Angels. In 2019, tourism consumption in Los Angeles
made an unprecedented record of USD 24.7 billion. One out of 8.4 employees here is engaged in tourism-
related sectors as tourism supports 547,000 jobs in leisure and hotel industry.

MERBERARE, BILIUFERERL. BENINSRESN—TUAEET, B2 2020
FHIRF1£9 2900 i, KT HERERLRI 5100 o HEEBLIVEE. IR KEEL
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After the outbreak of the COVID-19 pandemic, Los Angeles saw its tourists’ large reduction. According
to a survey conducted by Los Angeles Tourism & Convention Board (hereinafter, the “Board”), 29 million
tourists were attracted to Los Angeles in 2020, lower than 51 million before the outbreak. And the spending
in hotels, catering, travel bus and souvenirs declined from USD 25 billion to USD 12 billion.
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To curb pandemic progression, Los Angeles introduced many rounds of “Regional Stay-At-Home
Orders” that all residents should stay at home except for necessary and permitted activities as well as
avoiding unnecessary going-out and family gatherings. Essential businesses like retail stores could proceed
with operation only when rules of disease control are observed while all other business activities that
require person on duty are suspended.

R E W ETHEMARBEARMTMER EARKL, BEINKESZNERZRET
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To mitigate huge losses caused by the COVID-19 pandemic on tourist companies, the Board initiated a
program of “LAX" to channel local funds into urban hotel industry and tourism sector. Hotels were allowed
to accommodate guests and restaurants could provide outdoor meals. Botanic gardens reopened again but
some art galleries were accessible only upon appointment. In the second half of 2020, self-driving, theaters,
comedy and music performances began to come back to stage in Los Angeles. Domestic tourism in Los
Angeles has regained its lost ground.

EHRORE

London © United Kingdom

EIE+ESD, KERFLERNZEEKSERETILZ—, 2019 FNIZBINIRIRFFL ST
879 280 12358, MRKBREFEA TG, FitE 2025 FEFERAE 2570 12555,

In the past decade, tourism in the United Kingdom was one of the fastest growing sectors. In 2019,
inbound tourism contributed GBP 28 billion to Britain’s economy. Without the pandemic, the value of
tourism is projected to reach GBP 257 billion in 2025.

BEHEREEREAUR, REZAANRR—HATEAR, REEENENEHENOT £
EREMRES (VisitBritain) #§, REEMWIMUEZABSREITRE, (X 2020 Fikileik 370
2R, H, BEWVAREL RN REFERBEEIMRANTE, HEAWSKEAR
KT—HLUE (54%)."
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However, popular tourist sites in the U.K. have been deprived of liveliness and stores relying on tourism
consumption could only attract few guests since the outbreak of the COVID-19 pandemic. According to the
data from the VisitBritain, there was a sharp decline in inbound and domestic tourists, resulting in a loss of
GBP 37 billion in tourism industry in 2020. SMEs in the hotel and leisure industries are the most severely
impacted whose losses of monthly business revenue recorded 54%.

EMEREARITHRE, HERDICBEFER T mERXM, CHmKFE®RR - 7T (Sadiq
Khan) &R, 2020 FhxisEZES E—FMEELRL T 109 2R, REREER (VisitBritain) B9
HARETR, 2020 FRBFHHOEPRFREIEZER R 74 25285, BRKRFRLD 35 12K,
KIEHEER (Greater London Authority) #H{TH—INEELI, 9B=922—HNECHERRA
meREEmEl,

During the pandemic, the drop in tourists had a severe impact on London’s economy. Sadiq Khan,
Mayor of London, indicated that tourism consumption in 2020 decreased by GBP 10.9 billion compared
with the previous year. Studies carried out by VisitBritain showed that international tourists’ consumption
in the center of London City in 2020 met with an annual decrease of GBP 7.4 billion and domestic tourism
diminished by GBP 3.5 billion. A survey of Greater London Authority showed that about a third of residents
in London were unemployed as a result of the pandemic.
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CHHBEN T RERFTZ—D T FENEKES, EFENRANENERNEFEXE
B, NEBBANRRREEL, CERERLAET —MRZA “FA—x" (Stay a Little Longer)
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EEZRA.

Brands of London are remarkable assets with global influence for the U.K. whose revenue matters
heavily for the national economy. To help the beleaguered hotel industry, the Visit London initiated a
campaign of “Stay a Little Longer”. Once a customer pays for stay in hotel for one night, this campaign would
cover the accommodation fee for the second night about 15 hotels in London.

2020 FTFHELCR, EEHTRBHHHINER, CHRNIERFERFITEERFR. B
HTFEFEKERITHING, BERESHAREITEINGYIIRIT. ©EHTEEHZHIE BRI
R, REDREENTGE, FRERE-DRENRIBEHERIFERNKERS, UEESETR
5 EZEFRER EME R

Since the second half of 2020, major tourist sights in London began to reopen to the public as the
lockdown was eased. However, risks in long-distance travel prevent international tourists from going
shopping overseas. The government of London City is studying and mapping out new stimulus plans and
taking graded management approaches to further ease travel bans on countries where COVID-19 is under
relatively effective control, so as to attract more international tourists to visit London.

BROZE

Paris O France

ZERER EERIFERSMERZ—, 2018 FEERE I SEAT 8940 /7, €T T
rEFE. NAELFTIE T 1983 {Z/yT, HEEWEZLNE T 28 2wk Kfil. H, miEE
RAVHFR BT 4000 /7, SEEFZEILEEHET 44.7%.

France has the largest number of visitors in the world. A new historical record of 89.40 million visits to
France was set in 2018. Tourism which directly and indirectly created 2.8 billion jobs contributed EUR 19.83
billion to the French economy. Paris received over 40 million tourists, or 44.7% of the total inbound tourists
to France.
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REAEFERBEERNSHERERXADR, HRKRTSKEEES (WTTC) RE
WH, BFHEREART, SHEMRHEZERLD 82%, SXRHK 1.312 Z/It, SEEH% 9.18
ZBR7T. ZERHFREBRRFENMER, ATFRZFFMEMIKE, 2020 FEERFRZEL
480 {ZRRTTRIZ ST R,

Resurgences of the pandemic forced most countries in the world to close borders. The WTTC report
revealed that as a result of the pandemic, international consumption decreased by 82%, equivalent to EUR
131.2 million per day, or EUR 918 million per week. As a major tourist destination in the world, France saw its
tourism suffering from a loss of EUR 48 billion in 2020 as there were few tourists and travelers.

ERHFRIRKENEREERMZ —, ERERNIRARS, BAEEFKKFEIERKEGILZMHH
YRR, BRRARBRIE=AHAK®ERT KM AT, 2020 F 7 AR E 8 BnikiFEZEHAIE,
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PO ELRBEENERNA 23%, RERBEBENERN 10%, EFREN D517 80% M 90%. E&E
WlksE, REZERIEEZTMEHAEMAN, BEERBITLEFRMIXIAMR 50%, BZ
HRIELTERFIRS.

Paris, one of the principle tourist destinations in the world, suffered the most. According to statistics
released by AHTOP, the pandemic delivered catastrophic shocks to Paris and lle-de-France, registering only
23% for accommodation rate in Four-Star hotels and 10% in Five-Star hotels during tourism season of July
and August in 2020. These two figures during the same period of 2019 were 80% and 90%. Even though
bans on restaurants in France are being gradually lifted and reopening to the public is underway, the actual
reopening rate of catering in Paris is still lower than the expected 50%. Moreover, most restaurants are not
making profits.

2020 FE2ZF, EEBUFHL 180 {ZERITAIREN X, ERFREBNESHXBFSIELE,
BERDAXEFRE “ERE, IMEEERT KEH. ZHIHNRaEHSAKBITRE, &
AN RLBHTRENER.

The French government launched a rescue plan of EUR 18 billion in the summer of 2020, announcing
that the national government would cooperate with local governments to distribute “Summer Holiday
Vouchers”, encouraging French citizens to expand consumption. Beneficiaries to this program are decided
by each arrondissement on their own and those wishing to travel and tour around are prioritized.

ERAEKKFARS | NKERR, MEfERBENT ZEM, BRIRFEBEREN
ERUMRE. B, BRHEARNTEBEZEIMMIL, TEANFAERBRESEIIAMG, NE
FRiRBERIRIRE RIS F o

Boasting the most attractive tourism resources in the world, Paris could regain its tourism development
once the coronavirus vaccine is widely rolled out. Presently, the city of Paris is actively commissioning more
international air lines and improving the mechanism to recognize health information with other countries
so as to create enabling conditions for tourism recovery as soon as possible.

BET RO

Barcelona © Spain

BEFRE=EHMRNMPEXCKFENMAEREZLNHEXLEE, &8 “RLUEAT
FBHBFER" Z M. Hibrll R BETARRIAE U, 2019 FEED AREATF 7Kk 3000 7 EFRER.
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miRl 8IS T %™ 7% A ERY GDP, JLFHE 9% TIESHkiER.

Praised as a world-renowned tourist destination of Mediterranean landscape and a historical and
cultural city, Barcelona is known as the “Pearl of Iberian Peninsula”. Serving as the pillar to Barcelona’s
economy, tourism recorded nearly 30 million international tourists accommodated by Barcelona in 2019
and created more than 7% of the city’s GDP and almost 9% of jobs.

MERIFNRT RILEAKFTERFNRERL, JHMNIERBRIALRMETENA
YRR, AT RAERIEYT B, NRFELEBMAET, 2020 &£ 3 BFiE, BEZEIXMFEMN
DR, #HDERERFR. ZERMBEERN %, RENFOERTERE, 2R ILEEA. £
xgohBfER%M= (GSMA) [EXNER, BUERET 2 BIREBESIENE 2020 FHFBE
Rz (MWC),

With the virus resurgences in the Autonomous Region of Catalonia, the local sanitation and health
conditions have also affected the whole tourism sector in Spain. To prevent the pandemic from spreading,
the Catalan government announced that four cities in Barcelona’s suburbs including Igualada, Vilanova del
Cami, Santa Margarida de Montbui, and Odena would be put under lockdown and closed from March 2020.
GSMA officially announced the cancellation of the 2020 Mobile World Congress (MWC) originally scheduled
to be held in Barcelona at the end of February.

ZHEMRRENTN, EESRRELVERE S, 2HRERE =02 —AEEHSS
Flv, 2% e ILEAT & Fit izt X iRl B9 =0 150 {ZBRTT.

The pandemic has delivered enormous shocks to tourism in Barcelona, leaving less than one-third local
hotels in operation. The Catalonian government once predicted that tourism losses would be no less than
EUR 15 billion.
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2020 £ 11 B, & “BulmmshiE” &, BEETHHINEE BarbaraPons-Giner 124 T 1287
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In the “City Dialogue in Europe” held in November, 2020, BarbaraPons-Giner from Barcelona parliament proposed
a“Barcelona Way” out of crisis, emphasizing on the importance of economical diversification and staged approaches to
economic recovery in the hope that these measures would lessen Barcelona’s overreliance on tourism industry.

ItROFRE

Beijing O China

ERMRURHEX KRN, WEERER KM, EREERANETAT, BFEN
AXERD, BERRERMDAOEE, XEEMRZER L. ZESHEMEILRAAZENR
DEMZM, XREFEDELKEBEHIENREREER,.

Beijing is a renowned historic and cultural city, also a world-famous tourist site. Beijing has many
special roles to play as China’s political, economic and cultural center and an international exchange center
with a huge mobile population. This makes Beijing a place where multi-pronged risks are overlapping. It
matters for the pandemic control and tourism resumption in China, or even in the whole world.

MERBERER, ERMRINTRER KRR KTEHOER, ERENONERR. #
RHIERET R, RAESHRBEHIZNER. PEEREF ORI TRFEETRRERFILLR
EREBHELENERBEND “ROE R

Beijing took the most decisive, resolute, strict and targeted measures after the outbreak to stifle
disease spread within the shortest period, serving as an example for the normalized pandemic prevention
campaign. Wu Zunyou, Chief Expert in epidemiology from the Chinese Center for Disease control and
Prevention concluded Beijing’s measures with three words: “fast, targeted and clear-cut”.

EREBHEURBIENZE, BEITRERSR. ASEBERER, tRTRIMEET
REHE. EEFRFNHEER, “BFERE AESUEBHEUREILREBHIZRRBFITT
EAAE T IRARBIER.

The prevention campaign in Beijing is based on big data to enact targeted policies and measures. After the
outbreak of the pandemic in Xinfadi, Beijing fully utilized big data, information and other tools and the “Health
Code” has played a crucial role in normalized disease prevention, epidemiological survey and other links.
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After the pandemic broke out, Beijing introduced 36 supportive policies to support businesses in the
resumption of work and production. The authority of culture and tourism has made full efforts in disease
prevention and supporting companies, balancing epidemic control and tourism recovery. Great tenacity of
development has been revealed.

RE—NDEHR, ERBEITUARLREEN I, FHEMUIRETmifts, HERTIERLE
B, 118 “BHItR” "REitR” BN ZKmhE ; RIREmRRL SEE. 0. EZ.
FEFFIRMEARE ; MAEATRKERARSFSEAWIER B Zi, 17715 100 NXLHRiEE
WEM, FERIIXNURKEREER, FEHRRBBEMNERNRFARE, SEHLERBRAIL
RIKHFR R RE o

For a certain period into the future, Beijing will keep optimizing its provision of tourist products,
launching high-quality itineraries and creating three brands of “Promenade in Beijing”, “Lighting Beijing
Up’, and “Touring Beijing Suburbs” based on the preparation of the Winter Olympics; actively promoting
the integrated development of tourism with animation, TV shows and films, performances and sports;
accelerating the construction of major cultural and tourism projects including the Beijing’s Universal Theme
Park; creating 100 cultural and tourism experiencing bases and preparing for a series of cultural and tourism
brand activities to enrich citizens’ experience of tours in Beijing suburbs and domestic travels. It aims to

reinvigorate Beijing tourism in the post-pandemic era.
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Seoul © South Korea

BRZILAMXERHIKE AT, B ROERFHEMA RS, BEBTL ST iTHEE,
RERTZRANES, 4 BHEFRHEERNERRAZHFEERES. 58 6 BFfin, &RMEFHE
EXENBEEFENMREIEHTH “EEREME

When Seoul, a critical gateway tourism city in Asia-Pacific region, was caught suddenly by the COVID-19
pandemic, the South Korean government introduced various preventative measures. After more than 2
months, disease spread in South Korea was gradually under effective control since the middle of April.
Starting from May 6th, Seoul and the whole nation entered the“Period of Pandemic Prevention in Daily Life",
balancing disease prevention and normal procedures of daily life.

R AR 1B LA FHE D NRRE A SR BUT RN G RIFE BRI, EFERE AR
82020 £ 5 B ATMIRHAITEIEE T, 2020 FE—FERHEHIMSRER T 204 B AR, BE
FREHARLDT 46.9%., BESELHRACEEHERBRERZA 1 BOKESE 2M3 A8
PRUNHEUERE, IHEINRREENE 8 hE AR, REFERHHELT 94.6%:.

The COVID-19 pandemic imposed a very direct impact on inbound tourists and tourism revenue for
the government in South Korea. According to tourist statistics released by the VisitKorea in May, 2020, the
number of inbound tourists to South Korea in the first quarter of 2020 were 2.04 million, down by 46.9%
on a year-over-year basis. However, this includes data in January before the outbreak of the COVID-19
pandemic in South Korea. Statistics in March alone reveal over 80,000 inbound visits, down by 94.6% on a
year-over-year basis.
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PR T BB, AR BRI, ERHBARRDIEEXE], H
EHN I TIEBNN TR, ARZESHSE. RERASE. MESXEFHIEHE 7F4
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Responding to difficulties faced by the tourism sector and striving to help companies to weather
through this pandemic, the government of Seoul actively coordinated with relevant authorities to jointly
explore countermeasures and solutions, introduced supportive policies in details related to financial
supports, secured employment assistance and taxation relief.

THZEAE, BRBFRKT B8R RCETNRARE, MRS TR NI RES
RECWHRANENR, BUEBEKFEVEERRNRE ; HSHE, MR EER MK
AVIREE T I RN EARR , I S5 BUFEK SR =3 TS o st AL (REE 5 E, BAPEIRITHE.
BIE Rzt ARG TSR B A R, WFREBREMERSEEWFL. 5T
FEIRBYF/ RS T =0 90% BIA DA AT BRI E, REWNLTF 66.7%-75% HISTiR.

For financial support, the government of Seoul released hundreds of millions of USD to run preferential
financing projects of preferential conditions for the benefits of SMEs and pandemic-plagued companies so
as to mitigate difficulties in operation. Concerning taxation, it not only loosened the deadline for affected
tourist companies to pay tax, but also worked with local governments to reduce tax on properties. When
it comes to labor and employment security, it listed travel agencies, hotels and tourism-related transport
companies as targets in tourism sector to receive special assistance. In addition, the government of Seoul
paid 90% of labor costs for SMEs that suspended business operation and furloughed employees directly
owing to the COVID-19 pandemic while it paid 66.7-75% of labor costs for large enterprises.

ESERBHIEHN “EEREME", BRMELEERRE 7RISR, BELF L,
EEeERABIREE HES , FEREIR BE. KERXNERRMEE FHERIRBLERER

= 80%.

In the stage of distancing in daily life, the priority for Seoul is to spur consumption and vitalize the
economy. Echoing the national initiative, it issued tourism consumption vouchers and raised tax declaration
rate to 80% if credit and debit cards are used in restaurants, hotels and tourist sites.

B8, B R X PHIE B LAY, @ T SRFBED ME A5 aI R HN EEEMER”
ME, sifiRERRAMSBKIIN—EXRILIED MRS, AMTAINEEST “EEhE
ER” NIRRT TR HEE/ED.

Pandemic control in Seoul shows positive trends on a continued basis as the economy and society
gradually recovered themselves. In the “Period of Pandemic Prevention in Daily Life”, some cultural and
tourist facilities once closed due to the outbreak are gradually reopened in different stages. People could
hold gatherings or activities if they observe rules accordingly.
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Dubai © UAE

BFEEHRTEZRERAMIRFEAM, 2019 FBFHIZRFINETER 1673 7, kil b
BFFLTRLEERE] 11.5%, 2020 &, BTFHEMAZIEEESERERMYE, X—HMFEE
550 AANR. ERIBBAIKILNA, BELF/ER T JUED, KiFlART EXRKRER.

Dubai is an important transport hub and tourist destination in the world whose tourism sector
represents 11.5% of its GDP. It received 16.73 million foreign tourists in 2019. However, this number dropped
to 5.5 million due to restricted international flights during COVID-19. In the first months of the outbreak,
Dubai authority introduced many rounds of lockdown, leading to huge losses in tourism industry.

M 2020 £ 6 BIFIE, MEXEBEZ21FERAEEBRXMERMMXGRF. 2020 F 7
AURBFEZAFINEIRFHEN, MEMEeH. M. HRE. SRE. WEFSH.
SRR, M. 49, Z0%. FEK. FINRNEBNN%. XRPRMKPE-—IE
P8 E bR iRinL SR

From the end of June, 2020, UAE allowed its citizens to travel to low-risk countries and regions. After July,
2020, Dubai began to open up to foreign tourists and operate air lines to London, Manchester, Zurich, Madrid,
Amsterdam, Copenhagen, Dublin, New York, Toronto, Kuala Lumpur, Singapore and Hong Kong. Dubai has
become the first city in the Middle East to declare recovery of international tourism.
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At the end of 2020, the UAE government played its trump card to recover tourism: Dubai’s Department
of Tourism and Commerce Marketing and Emirates Airlines jointly launched a campaign to provide free
hotel stays for tourists who took Emirates Airlines to visit Dubai from December 6, 2020 to February 28,
2021. The airline’s Economy Class passengers will receive a free night’s stay, while passengers flying First or
Business Class can enjoy two complimentary nights’stay.

BERFEHESEFRA/R - BXE - DERT D 2021 F, BERSABENRFIZENRS,
ERFENMER RSN AER, EERESIEREFEEYTEF, REIR SN B SHRREZRIARS
BT ENLE R TEE S FLREEFE AR E LB A"

His Excellency Helal Saeed Almarri, Director General, Dubai’s Department of Tourism and Commerce
Marketing says: “Going into 2021, Dubai will continue to strengthen its offering for business and leisure visitors
with the launch of new facilities and attractions, as well as the return of world-class conferences, events and
festivals including the iconic Dubai Shopping Festival..We look forward to welcoming international travelers to
make Dubai their destination of choice this winter”
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