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Interpretation of
the Report on World
Tourism Economy
Trends (2022)

In March 2022, Tourism Research
Center of the Chinese Academy of Social
Sciences and the World Tourism Cities
Federation worked together to release
the Report on World Tourism Economy
Trends. The report made predictions
on how to effectively respond to the
challenges presented by the COVID—-19
pandemic and continue to promote

the development of the world tourism
economy. This journal interviewed Dr.
Song Rui, the research director and
publisher of the report. She answered
readers' major concerns one by one.

O WICF @ SONGRUI

O As a researcher of the Report, you
have released the reports for several
consecutive years. What do you think are
the differences between World Tourism
Economy Trends (2022) and those of
the previous years? In addition, we
have noticed the statement: "this report
centers on structural recovery of global
tourism economy, holistically studies and
summarizes the recovery trends of global
tourism industry amid the pandemic,
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changes of regional tourism development
patterns, tourism development in T20
countries, innovative development strategy
of tourism in major cities, etc." Is it the
research direction and focus of this report?
@ World Tourism Economy Trends (2022) is the
latest achievement jointly made by the Tourism
Research Center of the Chinese Academy of Social
Sciences and the World Tourism Cities Federation
for the 6 consecutive years of cooperation and
research. On one hand, we have kept the thrust and
framework of the report unchanged and attempted to
build a 3-D picture showing the latest development
trends of world tourism from the perspective of the
globe, region, country, city, industry and enterprise

over the past six years. On the other hand, we have
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also worked hard to explore new themes and forms.
Different from previous years, the highlight of the
report this year is reform. We have tried to reveal
various changes of global tourism industry in all
aspects during the pandemic. Dynamic changes
of external environment in economic development,
foreign trade, international investment, regional
differences and impact of the pandemic, together
with challenges arising therefrom are analyzed. On
this basis, this report throws light upon changing
layout, strategic adjustment, innovative measures
and reform direction of the tourism industry in
perspectives of the globe, different regions,
international organizations, national governments,
tourism cities, segment industries and tourism

enterprises.
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It is well-known that the COVID-19 pandemic
has triggered a severe economic recession
globally. Characterized by mobility and clustering of
consumption behaviors, the tourism industry is more
vulnerable to the impact. What are these impacts?
What are the differences in perspectives of region,
country and industry? Faced with new challenges,
what have international organizations, national
governments, tourism cities and enterprises done in
response? How can we judge the future trends of the
tourism industry? The above questions are answered
in this year's report. The Report is on the theme of
reform. This report centers on the structural recovery
of global tourism economy, holistically studies and
summarizes the recovery trends of global tourism
industry amid the pandemic, changes of regional
tourism development patterns, tourism development
in T20 countries, innovative development strategy
of tourism in major cities, etc. | am convinced that
the research result will help readers grasp the latest
trends in world tourism during the epidemic in all

respects.

O Do you think that the structural recovery
of the global tourism economy demonstrates
four trends of changes? When will we clearly
observe such changes?

@ Some of the four trends of changes have been
shaped. For instance, the pandemic changes the
layout of world tourism economy that lasted several
years. The structure of tourism economic growth
driven by emerging economies and the Asia-
Pacific countries has been disrupted, with the
share of the developed economies and Europe and
America increasing. Furthermore, the industrial
concentration will be slightly increased. Tourism
economy is centralized in countries with abundant

public health resources. Tourism market favors
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the domestic market and travelling around cities.
Industrial resources gather in cities. A short-
distance trip is preferred. The control of the industrial
chain is concentrated on the tourism platform. The
industry leading capacity is being strengthened,
while the pressure on the middle and lower reaches
is also increasing. The digitalization of tourism
industry is also accelerating as high-tech means
are unprecedentedly integrated into the industry.
Moreover, sustainable development is more
valued. The carbon reduction movement around
the world has profound influence on the tourism
industry. Sustainable tourism has turned out to be
a requirement rather than an alternative. These
trends have basically come into being, which will be
strengthened in the future.

Some trends that are just emerging will be more
obvious in five to ten years. For instance, the tourism
industry will depend more on cities and further
develop inter-city tourism network instead of inter-
state tourism network. The faults will appear in
the process of recovery. The recovery of tourism
industry doesn't reproduce the original pattern.
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Opportunities and abilities to recover will vary
in different economies and enterprises, forming
fault lines. The disparity between developed and
underdeveloped countries is expanding. The gap
between top enterprises and middle and small-
sized enterprises will be further widened. The capital
markets will have a discrepant attitude towards
trades that have been recovered in advance or are
still to be recovered. The big differences between
light-asset and heavy-asset enterprises will be
increased. The fault line between profit and loss and
the fault line of capital are expected to be further

expanded.

@ According to the last part of the report,
"global tourism will go through the largest
reshaping since World War Il. It will produce
brand—new layout, structure and means
and even relocate its position in the global
socioeconomic system". This fully elucidates
tremendous influence of COVID-19 on global
tourism. Could you give a further explanation?

@ As previously mentioned, global tourism is
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confronted with the greatest challenge since
World War Il and the most profound reshaping and
reform. On one hand, the scale, structure, layout,
development idea and ways are changing. On the
other hand, we will rethink about the values and
significance of tourism for the economy, society, city
and individuals. In this crisis, we are more deeply
aware of the importance of travel, tourism industry
and tourism economy. The tourism industry provides
not only employment, capital, revenue and economic
growth but also is related to the livelihood and
happiness of billions of people. In other words, the
full recovery of the global economy is impossible if
tourism industry is absent.

At present, travel distance and tourist consumption
are hindered by the pandemic in the short term, but
the tourism industry still gathers tremendous strength.
The unavailability of long-distance trip makes mini-
vacation, local tour and travelling around become
popular. That fully shows the internal vitality of tourism
market demands. In the long term, the tourism
industry reveals not a simple restart but reshaping.
The recovery of the tourism industry doesn't simply
follow original routes. The restart of global tourism
is accompanied by reconstruction of development
patterns, expansion of industry intension and extension
and a change of development ways. The overall revival
of the tourism industry turns out to be structural, from
which a brand-new global tourism industry is coming

into being.

() On the basis of conclusions and predicted
trends in this year’ s report, what contributions
will WTCF make to the transformation of the
global tourism industry?

@ In recent years, especially since the outbreak
of COVID-19, international tourism organizations
represented by WTCF have made great efforts to
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lead and promote the recovery and development
of tourism industry. For example, they published
professional research reports and formulated
industry recovery guidance and collective action
plans, etc. Faced with the new trends, WTCF, as
the first city-based global tourism organization,
can concentrate on cities to connect countries and
regions, and enhance exchanges and cooperation.
Industry segments can be selected to formulate
development guidance and generalize best practice.
Once representative cities are selected, the focus
can be placed on its tourism recovery and innovative
measures, providing experience for other cities. The
development strategies and innovative measures
of outstanding enterprises can be researched to
establish a case library. Previous offline and online
training programs can be used for travel managers in

relevant countries, regions and cities.
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Data source: Combining the data
of the World Tourism Organization
and this research.
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