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The competitiveness of a tourist city is realized by revolving
its development zndeaverz aroun “ourism ¢~d relying c»
tourism for its s..cngil..
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Destination brand highlights the unique features of a

city, and reflects its advantages and the visitors'
enduring perception about its character.
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V1Z¥ Establishment of City’s Brand
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Historical and cultural
legacy

Specialized activities

Make the
travel
experience
more
attractive




)8 Development of Tourists Attractions

Highlight the city’s features

® Integrate and upgrade existing tourist resources

® Fully tap the potential ones
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18 Development of Tourists Attractions

Creatively designing tourist projects

® Spur tourism growth

® Showcase the charm of the city
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18 Development of Tourists Attractions

the 2008 Olympic Games Sailing City

® Clipper Round the World Ocean Race
® Volvo Ocean Race
® Extreme Sailing Series



I Development of Tourists Attractions

Music Festivals
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I8 Development of Tourists Attractions
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14 Improvement of City’s Accessibility

Efficient and Convenient Transport System




Arrive in most major cities in Chl
by high speed trains within one day




14 Improvement of City’s Accessibility
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160 air routes with 98 cities at home and abroad
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® FiigSingapore
® Qingdao to Los Angeles direct flight
will be opened in the end of this year.
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Provide better comprehensive services for travelers

Improvement of City’s Comprehensive Sernvices

Entertainment | Eommunication_ | Informatlon



7,000+ residential facilities

500+ travel agencies

9,000+ tour guides

32 tourist information consultation centers

full coverage of WIFI in major tourism spots
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HOTELS & RESORTS
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KO £} Improvement of City’s Comprehensive Services
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\04 Establishment of City’s Brand
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Establishment of City’s Brand
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Establishment of City’s Brand

City of Recreation

City of Romance
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The Hometown of
Tsingtao Beer

Ocean City

City of Culture

Qinpdus



V\ZY Establishment of City’s Brand

Tsingtao International Beer Festival

-

. i L
. ¥ s ) [ 4




B ke AN B Ny












Next year, Qingdao will host

0500 S the 2018 WTCF Fragrant Hills Tourism Summit.

World Tourism Cities Federction




o Next year, Qingdao will host
1t AR I PR B S 2 the 2018 WTCF Fragrant Hills Tourism Summit.

World Tourism Cities Federation
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Ihe Hometown of Tsingtao Beer

Welcometo Qingdao




