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Dialogue with the World,

Achieving success with diligence
—A Decade of Tourism in the Eyes of WTCF
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The period from 2012 to 2022 was a decade of turbulence in the world tourism industry as well as
thriving growth for the World Tourism Cities Federation (WTCF).

Over the past decade, WTCF's membership has grown from 58 to 238 members, covering 83
countries and regions around the world, including 159 city members, 79 institutional members, and
332 members in six branches of the federation.

During this decade, the tourism industry has experienced rapid growth and faced unprecedented
challenges, especially the impact of the pandemic. Today, tourism professionals increasingly
recognize the importance of cooperation and innovative development among countries and cities.

With the aspiration of "Tourism Making City Life Better," WTCF strides into 2023, heralding a new
and exciting decade to come.
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A Decade of Excellence,
An Infinite Future
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Over the past decade, WTCF has organized a variety
of thematic activities every year, from the Xiangshan
Tourism Summit to the World Cultural Tourism Cities
Forum, from the World Tourism Cooperation and
Development Conference to the Regional Tourism
Conference. These activities have built a platform
for members to exchange experiences, strengthen
cooperation, and build strong consensus. Looking back,
we can see that WTCF's ties with world tourism have
grown increasingly closer. WTCF has also observed the
international market keenly and remained committed to
continuously contributing to global cooperation.
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2013 R RiIFR IS St R EUREIES
WTCF Beijing Fragrant Hills Tourism Summit 2013
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“Tourism: New Driver of Force Sustainable
Urban Development”
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With the theme of "Tourism: The New Driving
Force for Sustainable Urban Development," Beijing
Fragrant Hills Tourism Summit of World Tourism

Cities 2013 promoted coordinated economic
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and social progress through cooperation and
exchanges among member cities.

As an internationally recognized green
economy industry, tourism industry contributes
to urban transformation and helps improve the
ecological environment in cities. The key to
successful economic transformation lies in driving
economic growth through residents' consumption
and in increasing the proportion of consumption
in the economic aggregate. Booming tourism
can expand domestic demand and significantly
promote employment. We should take tourism
as an opportunity, optimize the urban industria
structure, improve urban residents' life quality, give
full play to enterprises' advantages, and contribute

to sustainable urban development. €
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2015 A RiFRE XS SH BiFIEE UIRFIES
WTCF Rabat & Fez Fragrant Hills Tourism Summit 2015
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“Diversity and Sustainability ”
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The theme of the Chongqging Fragrant

Hills Tourism Summit 2016, sharing economy,
conforms to the economic trend of the Internet
era. In the information age, the new patterns
and forms of the economy have a profound
impact on all walks of life, especially the tourism

industry. All of our members should be aware

of the opportunities of the sharing economy.
While seizing these opportunities, we should
also recognize the challenges it brings. We also
encourage our members to learn more about
the patterns and forms of sharing economy and
realize further development of tourism industry

with the application of new technologies. @
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2018 ARk HIA S &5 BHWMKIFIES
WTCF Qingdao Fragrant Hills Tourism Summit 2018
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“Orient Industry Trends, Brand Tourism Cities”
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The brand of a city is the social manifestation
of its cultural core, and the result of long-standing
integration of factors such as natural resources,
history and culture, human capital, science and
technology, capital investment and operation
management. It is the embodiment of the city's
popularity, reputation and competitiveness. To

TIIW o Hioteisd IS (401 e b2 T
WOA=RH FEA—N

strengthen brand building is a strategic measure
that helps raise the key competitiveness of cities,
and plays an important role in promoting the
sustainable development of tourism cities in the
world.

On the basis of extensive consensus, WTCF
has drafted the Action Plan for the Brand Building
of World Tourism Cities, which will serve as a
guide to action for all members upon its adoption
by the entire WTCF membership. WTCF hopes
to leverage the role of city brands in driving the
development of tourism cities, and promote the
construction of a multi-sector, multi-tier and
multi-stakeholder mechanism for the building and

maintenance of tourism city brands. €
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2019 R RIFIRHEAS

S/REREFUREIES

WTCF Helsinki Fragrant Hills Tourism Summit 2019
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“Smart Tourism — Road to City Innovation and Development”
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2020 tRRFSIEFSERKXE

World Conference on Tourism Cooperation and Development 2020
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“Rebuilding World Tourism for Prosperity”
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The COVID-19 epidemic has redirected world
tourism and changed its travel and management
modes. World tourism is a barometer and engine
for global economic recovery. A leading and rapid
rebound in the tourism industry is vital for boosting
economic growth, enhancing people-to-people
and cultural exchanges, reducing social poverty,

and stabilizing society. To restart global tourism,

we must fully consider the protracted fight against
the epidemic, attach importance to tourism as
the engine for economic growth, and establish
a concept of more humane, healthier and more
orderly development. We must adhere to the
principles of epidemic prevention and control and
tourism restart and issue a systematic tourism
recovery plan as soon as possible. In addition, we
should construct tourism industry patterns and
management models compatible with epidemic
prevention and control in a classified, zoned,
and phased manner so as to promote the green
and sustainable development of world tourism

comprehensively. €
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WTCEF Beijing Fragrant Hills Tourism Summit &
World Conference on Tourism Cooperation and Development 2021
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“Revitalizing World Tourism and Energizing City Development”
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The pandemic has dealt a serious blow
to global tourism but has also brought new
opportunities for the sector's development. More
specifically, domestic tourism is gaining popularity,

supply of tourism is more diversified, and tourism
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transformation is obviously accelerating. In
the new context, tourism must keep pace with
the times and make changes happen. Global
tourism cities should, for their high—quality and
sustainable development, change their tourism
management modes, better deal with changes in
market demand, as well as promote technological
application. Making full use of modern science
and technologies such as big data, internet
and intelligence is a key measure to conform to
the trend of people's consumption habits and
improve the qualities of tourism cities, and a new
direction for the development of world tourism
cities. €
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2022 HRKFSIESERKXE

World Conference on Tourism Cooperation and Development 2022

"SI elFRRRE”

“Deepening Cooperation and Innovation for Development”
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Innovation is the primary driving force behind
the development and the key to helping the
industry out of this difficult situation. Facing the
new trends COVID-19 has brought to world
tourism development, the world tourism cities
should grasp new opportunities in tourism
development, deepen cooperation among
tourism cities, tourism institutions and the

sector, robustly boost innovation of products,

business forms, models and management, in a
bid to promote symbiosis, interdependence and
mutual development of tourism and cities. First,
cities must adopt a people-centered approach
and focus on scientific epidemic prevention and
safe tourism. Second, cities should promote
tourism through integration and pay attention to
product innovation and integrated development.
Third, cities need to seek new changes and
promote the digitalization and intelligentization
of tourism. Fourth, cities need to deepen win-
win cooperation to create new growth drivers for

city tourism. @
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Common Purpose
Collaboration

1B - RIS YR
Zurab Pololikashvili

e EHERIRFELRMNBIK
Secretary—General of the
World Tourism Organization

R AR R IR DRSS 2 RIEE
i, —HLREZEE, HREDTZ 4 IER
IEEERTH AR, ReREHRHNZESD, Hied
IRF B A IERARRTTIESH R, ELEML,
AR E N EERIE(E. SRIKEFRIEERINE
7, BRELD. HRESBEEIKER, HIFERZM
YR

— 2021 HRRESIFEREAS

The World Tourism Organization and the
World Tourism Cities Federation are long-
time partners which have been working closely
together to promote a number of projects to drive
tourism cities, improve their competitiveness, and
provide solutions for the sustainable development
of tourism cities. On this basis, we must deepen
cooperation at all levels. The global tourism
industry is regaining vitality and confidence. The
world will come alive again, and we need to be
ready for it.

——2021 World Conference on Tourism

Cooperation and Development
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f&&ES* Chen Jining
AHMEERIRFHHEK S RIESER
FE. bR

then Chairman of the WTCF
Council and Mayor of Beijing
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FERIBRFES

—2020 HRIREFEIFEREAS

To promote the continuous integrated
development of tourism, Beijing will continue to
strengthen exchanges and cooperation and share
experience with member cities and institutions to
play a greater role in the revitalization of global
tourism. We will also continue to support and
assist the tourism industry, implement active and
effective incentive policies, increase support for
market entities such as travel agencies and tourist
hotels, train tourism professionals, and protect
their labor rights and interests. This will help
build up momentum for the tourism industry to
restart and prosper. To strengthen global tourism
cooperation, a full recovery of the tourism industry
is crucial to global economic development. We
hope that the tourism cities can share sources,
experience, and standards with each other,
mutually assist in tourism promotion, share high-
quality case studies of tourism and cooperative
routes, jointly develop and improve industry risk



evaluation standards, and create a collaborative
and symbiotic tourism ecology.
——2020 World Conference on Tourism

Cooperation and Development

#BF1E Hu Heping

FRE SZANSREEERERS

Minister of Culture and Tourism
of China

FEIR B REFTRE. THRERRES,
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— 2021 HRIEFSEERERS

The COVID-19 pandemic has added to the
instability and uncertainty of the world economy, but
China will not close its doors to the world nor change
its general strategy of opening up and cooperation.
The Ministry of Culture and Tourism of China is
ready to work with international organizations and
government departments of various countries
to boost international tourism exchanges and
cooperation, create opportunities through opening
up, solve problems through cooperation, and jointly
achieve high—quality progress in world tourism.

We sincerely hope that international organizations
in the field of tourism can continue to build
communication and cooperation platforms and that
the governments, tourism departments, industry

associations, tourism enterprises, experts, and

scholars of all countries can pool their wisdom and

make new and greater contributions to the recovery

and development of the world tourism industry.
—2021 World Conference on Tourism

Cooperation and Development

£5R Chong Quan
FEHRBRZALARESEK.
[EEAE AN

President of the China Society
for World Trade Organization
Studies, Former Vice Minister
of MOFCOM

HRKFRHRKESFE IR ARIIERE D
LU A E R 2 RIEERRFAER, EREE, B8
TN HEINGE. REWRNNE, BT
IR RIPHARARS, il SHRE et
BY, 2RI T EHRFREOSFIHESE N

ms, —+EERAEEERERFLFEIZON
H, MBZRSWBANDREREIAER (BUNZRERH
) EZiHRIZ—, HRIRFAREDE,

— 2021 RRFSEERERS

As the world's first city—based international
tourism organization initiated by Beijing, the World
Tourism Cities Federation has demonstrated
the power and significance of global tourism
cooperation by promoting cooperation among
global cities, gathering the strengths of the industry,
holding forums, and publishing research results, and
leading tourism cities and the industry to conduct
"various self-help measures" during the pandemic.

Today, the G20 has set tourism development
as its core agenda, and the European
Commission has made tourism as one of the
important plans of the European Green Deal,
which promises a better future for world tourism.

——2021 World Conference on Tourism
Cooperation and Development
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FBRIENRR - KR
Vladimir Norov
MELBEFALRMBE
then Secretary—General
of Shanghai Cooperation
Organization
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—2019 FREEF LIRFES

Today, cities are playing an increasingly
important role in the tourism industry. The world
is within reach of tourists, and cities have become
the destination of millions of tourists. Closer ties
between continents, countries, cities, and regions
have led to a multi-fold increase in visitor flows. It's
fair to say that global tourism is gaining momentum.

More and more countries regard tourism as
an important part of the national economy, and
developing tourism has become an important
strategic factor for national competitiveness. Equal
and mutually beneficial cooperation in tourism is
one of the key objectives of the SCO. Therefore,
to boost tourism development and strengthen
inter—cultural relations, both in the SCO region and
worldwide, we have established close cooperation
with UNESCO, the World Tourism Organization,
and the World Tourism Cities Federation.

——2019 Helsinki Fragrant Hills Tourism Summit
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B - iiF Jonon Sherali
AMELBEEEREMPBK
then Deputy Secretary—General
of the Shanghai Cooperation
Organization

ZIBEHASESEN T EXEENRE, #A
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HFEpiziEMETR.

—2020 HRIREFEIFEREAS

While the pandemic caused great difficulties
for countries around the world, new opportunities
were also emerging. On May 22, 2020, the heads
of the tourism authorities of the SCO member
states jointly approved the Joint Action Plan on
Tourism Cooperation during 2021 and 2022, which
will revitalize cooperation and development. The
member countries are called upon to develop
tourism and give full play to cultural diversity so
that their tourism resources can be fully explored
and showcased.

—2020 World Conference on Tourism

Cooperation and Development



24T Cheng Hong
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then Deputy Chairman of the
WTCF Council and Vice Mayor of
Beijing
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—2015 fU IR E LR IES

In recent years, amid the continued downturn
in the world economy, developing global
tourism has become an important engine for
economic growth and employment. Tourism
has also promoted the integration and mutual
learning of different civilizations and enhanced
the understanding and friendship between
people of different countries. Therefore, it is
highly valued and strongly supported by the
governments of various countries. The city
is a fundamental unit in the development and
operation of tourism. As the world's first city-
based international tourism organization, we must
be conscious of our importance and responsibility
to achieve sustainable tourism development at
the level of economic, social, and environmental
development.

——2015 Rabat & Fez Fragrant Hills Tourism

Summit
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Gloria Guevara
FHEHERRER IR TIEES D
FEENTE

then President & CEO of the
World Travel & Tourism Council
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—2020 HRIREFEIFEREAS

Collaboration is critical to restarting travel,
and we are encouraged by the recovery we are
seeing in domestic travel in China and other parts
of Asia. | hope that the rest of the world can keep
up with the pace of recovery and move forward.

—2020 World Conference on Tourism

Cooperation and Development
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Teshome Toga Chanaka
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then Ambassador of the Federal
Democratic Republic of Ethiopia
to China
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—2022 HRIRFEIFEREAS

China is the largest source of tourists in the
world, and we hope to attract more Chinese
tourists to Ethiopia. It is our hope that Ethiopian
and Chinese tourism practitioners can work

together to develop tourism resources in Ethiopia,

WORLD TOURISM CITIES 55



E%EU?E@ | SPECIAL REPORT

bring opportunities and space for Ethiopian
tourism enterprises, and introduce the concept of

sustainable development.
——2022 World Conference on Tourism
Cooperation and Development
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Spiros Pengas

IHEFESE RIS EmRXRE
ER>S

then Vice Mayor of Tourism and
International Relations, City of
Thessaloniki
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—2016 EXFRFES

Although Thessaloniki is an ancient city with
a history of 2,300 years and is known as one of
the oldest cities in Europe, it is also a young city,
having been named the youngest city in Europe
in 2014. It is a city where history and modernity
intersect, boasting rich tourism resources. Over
the years, we have been in close contact with the
World Tourist Cities Federation of Tourist Cities,
aiming to introduce Thessaloniki to the world and
the Chinese market. In the future, we will continue
to explore opportunities for cooperation and
development through this organization.
——2016 Chongging Fragrant Hills Tourism

Summit

56 WORLD TOURISM CITIES

Xx§#ia | key words

Rl Ee

Sci—tech
empowerment

#H=ER Zhu Shanzhong

FHMERX S EHFRIRZRLAI T T
then Executive Director of the
United Nations World Tourism
Organization
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—2019 FVREEFIRFIES

According to public information from the United
Nations, in 2015, 54% of the world's population
resided in cities, a figure that is projected to
increase to 60% by 2030. As such, urban tourism
has become a crucial topic in the industry.

Tourism innovation and digital transformation
are among the top priorities of the UNWTQO's work.
Cities play a pivotal role in this transformation, with



urban tourism acting as a catalyst for innovation.
The development of smart cities has made urban
areas more dynamic, manageable, sustainable,
and convenient, with positive effects on both the
daily lives of residents and the tourist experience.
In light of this, it is recommended that
cities invest in technology, innovation, and
collaboration to enhance urban tourism planning
and management while incorporating the latest
technological advancements to create better and
more convenient smart experiences.
——2019 Helsinki Fragrant Hills Tourism

Summit

kiRl Zhang Zhenshan
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UN-Habitat Programme
Manager for China
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— 2021 HRREFEIFEREAS

We must prioritize people when developing
tourist cities. Among them, smart development
should be tailored to local contexts rather
than blindly following trends. We should
develop smart management systems with their
own characteristics according to the scale,

geographical conditions, and culture of the city.

While developing smart management, it is also
necessary to avoid the digital divide and ensure
that everyone benefits from urban development
and tourism. We should carefully supervise
intelligent platforms and improve service quality,
and pay special attention to protecting personal
information. In an era where information is
a valuable resource, safeguarding personal
information is particularly important.

—2021 World Conference on Tourism

Cooperation and Development

FEL Wang Hong
H{EEREFRHRESEES
MTRIERE. dt=malms
then Executive Vice Chairman
of the WTCF Council and Vice
Mayor of Beijing
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— 2021 HRIREFESESRERS

As the main source, destination, and
distribution center of world tourism, world tourism
cities should integrate the power of science and
technology in their development, promote smart
city construction, and make full use of big data,
cloud computing, mobile communication, and
intelligent terminals. We should construct smart
tourism and smart cities and actively drive the
digitalization and intelligent transformation of

tourism cities. Furthermore, we must invest in
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information infrastructure to jointly build a public
service platform covering world tourism cities.
At the same time, we will vigorously develop
new forms of business driven by science and
technology and encourage tourism companies
to develop new models and products to achieve
sustainable development of the tourism industry.
——2021 World Conference on Tourism

Cooperation and Development
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Sarah J.C Serem
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then Ambassador of the
Republic of Kenya to China
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— 2021 RIREFSESRERS

Kenya has established many digital platforms,
hoping to attract middle-income tourists through
platforms and Internet social media, which is
a very important way for the transformation
and recovery of Kenya's tourism industry. We
attach great importance to promotion on social
networking sites, such as calling for everyone
to travel to Kenya with the online activity
"Understand Kenya, Understand Your Own
Country" or encouraging local tourists to visit
places they have never seen before. In addition,
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we will make use of the media and community
media of tourist destinations to implant tourism
activities to local media channels to enhance the
publicity effect.

—2021 World Conference on Tourism

Cooperation and Development
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Paavo Virkkunen
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then Head of Visit Finland
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—2019 FREEFRFES

Why is Finland so popular with Chinese
tourists? For one thing, Finland is a pristine tourist
destination, and nature tourism is the cornerstone
of its tourism. Secondly, Finland actively builds and
improves tourism-related facilities and services. For
example, it accepts Alipay and WeChat payments
from Chinese visitors, and a nationwide translation
applet is available for Chinese visitors, facilitating
their stay. Thirdly, Finland has also vigorously
promoted the construction of air routes. Currently,
Finnish Airlines has launched direct flights to seven
cities in China. Of course, the assistance of publicity
shall not be neglected.

—2019 Helsinki Fragrant Hills Tourism

Summit
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Chief Representative of the Italian
National Tourist Board Shanghai
Office
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— 2021 HRIREFEIFEREAS

Committed to developing the tourism industry,
Italy, in recent years, has focused on how to
activate the tourism market with new technology,
for communication technology also plays a crucial
role in tourism. The combination of technology
and travel can create a better travel experience.
On the one hand, technology can make people
feel that traveling is safer and more convenient,
and on the other hand, it can allow people to have
a more immersive experience of Italy's scenery
and culture.

——2021 World Conference on Tourism
Cooperation and Development
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then Ambassador of the Republic
of Colombia to China
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— 2021 HRIRIFSESREAS

In late 2020 and early 2021, many tourists
traveled to Colombia. Things got better in
September 2021 with a significant increase in
international tourist arrivals. Located in South
America, at the border of the Atlantic and Pacific
oceans, Columbia is known for its diversified
landforms like mountains, forests, and snowy
mountains. It tops the world in the number of
birds, with a pleasant ecological environment and
fresh air. Our country deserves a visit with so
many interesting places. Welcome to Columbia.

——2021 World Conference on Tourism
Cooperation and Development
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Alain Wong Yen Cheong
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Ambassador of the Republic of
Mauritius to China
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— 2022 tHRIRESFESREAS

Tourism is the third thickest pillar of Mauritian
economy. Before the pandemic, tourism
contributed 25% of the country's GDP. However,
it has been greatly undermined since then. To
this end, the Mauritian government has provided
a series of financial assistance programs,
especially to help tourism enterprises pay salaries
so that their employees can stay at their posts.
With world-class medical facilities and a world-
renowned golf course, Mauritius hopes that these
new businesses will attract more visitors.

—2022 World Conference on Tourism

Cooperation and Development
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Anne Lafortune
EE/RIFERE

Ambassador of the Republic of
Seychelles to China
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BILUSEBERIAIISE, IXREEAHBEUS T RIFMRL.
— 2022 HRIRFSESRERS

During the pandemic, Seychelles launched an
online tourism campaign to showcase its beautiful
scenery. We told global tourists that even though
they can't visit, they can start dreaming now,
and when the pandemic is over, they can make
their dreams a reality. This campaign has been
successful.

—2022 World Conference on Tourism

Cooperation and Development
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Ambassador of the Republic of
South Africa to China
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—2022 B RIKEFEFSREAS

During the pandemic, South Africa has made
many attempts to ensure safety and stimulate
tourism consumption, such as ensuring the
smooth operation of the entire infrastructure,
promoting or stimulating demand in the tourism
industry, as well as implementing supporting
policy measures such as establishing funds to
help small tourism enterprises cope with the
pandemic, implementing e-visas, and setting
innovative platforms for tourism promotion.

—2022 World Conference on Tourism
Cooperation and Development
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Ambassador of the Hashemite
Kingdom of Jordan to China
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— 2021 HRIREEIFEREAS

In the face of the pandemic, innovative and
intelligent thinking is an important tool in our
response to the crisis. We hope to create a
safe tourism environment through extensive
vaccination so that residents and tourists in
Jordan can travel in a healthy and safe manner.
This is one of our government's priorities. We
hope to do our best to revive the tourism industry
and welcome visitors to our country once again.

—2021 World Conference on Tourism

Cooperation and Development
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Ambassador of the Republic of
Mozambique to China
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— 2021 HRIRFSEESRERS

We have 65000 people employed in the tourism
industry. For Mozambique, we want to revitalize the
tourism industry and the economy. The development
of the tourism industry is crucial to the national
economy. We are now promoting domestic travel
and considering foreign arrivals. We want to see more
foreign tourists in the future. We hope that tourists
from all over the world will come to Mozambique
to see our beautiful scenery and be well served.

—2021 World Conference on Tourism
Cooperation and Development
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— 2021 RRFSEERERS

Our olive oil exports are down 74% compared
to 2019 due to the pandemic, as is the tourism
sector. Therefore, we are working very hard to
figure out how to restart the tourism economy.
In the summer of 2020, we did a lot, such as
inviting tourism experts, practitioners of the
tourism industry, and the health department to
jointly develop regulations on how to deal with
the pandemic and revitalize tourism, especially
for inbound tour groups. We also worked with
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tourism operators in Ukraine, the Czech Republic,
Poland, and other countries to promote tourism
recovery and development.

—2021 World Conference on Tourism

Cooperation and Development
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then Minister Counselor,
Embassy of the Republic of
Georgia in China
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—2020 R RFSESRERS

Georgia is a very safe tourist destination in
Europe, and during the outbreak, we took many
measures to counteract the negative impacts,
such as opening our borders. In addition, we set
up an emergency system for the pandemic, and
the government reduced taxes for hotels and other
businesses. In 2020, to support these industries, the
government provided a lot of subsidies and gave
a loan of $4 million. In addition, the government
formulated other policy measures. For example, we
grant tourism investors free land and tax breaks till
2026, and we also help them to obtain licenses for
their hotels free of charge.

—2020 World Conference on Tourism

Cooperation and Development

62 WORLD TOURISM CITIES

ZZihisiEHn - 2fSEaHn - BIERE/R
Angeles Muhoz Oriol
S RAImmHE
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— 2021 HRIRFSIFEREAS

There is no doubt that tourism is the source
of our economic recovery and employment, and
we have been actively investing in improving
its value. The current crisis has reinforced the
need to continue strengthening our tourism
brand. | believe that when providing tourists
with destination options, we should not only
consider traditional projects such as sunshine,
beaches, or mountains but also high-quality
complementary products and services. The ever—
changing needs of the tourism industry require
continuous improvement. It is very important
to introduce ourselves to the world because
we are currently seeking not only ordinary and
seasonal tourists but also promoting residential
tourism. Based on our experience during the
pandemic, home tours can provide an excellent
experience.

—2021 World Conference on Tourism

Cooperation and Development
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— 2021 HRIEFSEERERS

In Victoria and Seychelles, our lives have
undergone new changes during the pandemic.
People began to operate shops and farms in front
of their houses, develop their own backyards,
take care of their gardens, beautify balconies of
apartments, and live in a leisurely manner.

The tourism authorities also worked tirelessly
online to communicate with local and overseas
partners to negotiate waiver of order cancellation
charges, free postponement of holidays, etc.
In addition, tourism practitioners and health
authorities have worked together to develop
operational regulations during the epidemic
period, enabling businesses with epidemic
prevention certificates to continue operations and
further improve our safety credentials as a tourist
destination, allowing tourists to rest assured when
they come here for their holidays.

—2021 World Conference on Tourism

Cooperation and Development
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Director General & CEO of
the International Air Transport
Association
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—2020 HRIRFEIFERERS

Flying represents freedom, and so does travel.
People will not forget this, nor will they lose their
desire for freedom. The recovery of the tourism
market will take time. But | am convinced that
together we can restore a thriving transportation
and tourism industry. | will also pay close attention
to China's development after the pandemic. The
way China's tourism industry recovers will provide
a valuable reference for the world.

—2020 World Conference on Tourism

Cooperation and Development

P57X1E Roger Chen
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Chairman of Carnival Group
Asia
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—2020 HRIRFEIFERERS

Although the cruise industry has very sound
experience and methods against infectious
diseases, COVID-19 is, after all, a new type
of virus, so the industry did take a bit of a hit in
the beginning. However, | believe that cruise
ships are still a very safe form of tourism, which
is not much different from hotels or other forms
of tourism. After the outbreak of COVID-19
pandemic, the cruise industry has put in a lot of
effort and made adjustments in areas such as
developing recovery plans, improving safety and
quality, and innovating cruise products, etc.

—2020 World Conference on Tourism
Cooperation and Development

=& Gao Zhiquan
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Vice President of China CYTS
Tours Holding Co., Ltd.
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—2020 HRREFEIFERERS

We have always emphasized high—quality
development. Our tourism has shown a trend of
individualization and liberalization, but it does not
represent high—quality development. In the new

situation, tourism enterprises are not closing and
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disappearing altogether. On the contrary, | believe
there are still many opportunities left for us. We shall
improve our products and services to adapt to this
new normal. At present, the time has come for us to

compete with wisdom and ability and to transform.
—2020 World Conference on Tourism
Cooperation and Development
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HESFETNRERMNXTNATE, SlFR
MUNZBTIRFILASEE, MEENEFARIAE
¥, XREREF—KUFY. BTkl sk
i, HREEFOARRAEAEIENES, MEMZENK
—MNeFRABBI—MERIIEFRICAVIES: . IE
ARBE T REMEZZFBXRAREITH, XETH
FERURERA, THREEMEAK, EEFPROMN
R Eicip RaIN AR . ERHZEN, EiRipls
RORLABPRFAERIIIREZA . BFaERY,

—2016 EXRFRFES

The sharing economy relies on the Internet
as a large platform. It acts not only within the



scope of tourism but also in the overall trend of
economic development, which is the product of
global economic integration. However, for the
tourism industry, the development of the sharing
economy cannot be conceptualized in terms
of transformation but should be seen as an
extension from one operating model to another
complex one. We have witnessed a lot of tourism
behaviors related to the sharing economy,
which mainly involve the application of modern
technology, especially Internet technology, in the
economy and the tourism industry. The impact of
the sharing economy, as it is now applied in the
tourism industry, is dramatic and revolutionary.
—2016 Chongging Fragrant Hills Tourism

Summit
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—2016 EXEIKFES

The tourism economy is a major contributor
to society and urbanization. Even without any
industry, a city can prosper based on tourism
economy. The two key points are investment
in infrastructure and a core marketing plan, on
which China has done very well to achieve rapid
development in the tourism economy.

—2016 Chongging Fragrant Hills Tourism

Summit
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— 2021 ERIREFEIFEREAS

If the past year and a half have taught us
something, it's that we can't take anything for
granted. When we lose the right to choose to
travel, the deep-rooted role of travel in our lives
will be revealed. Travel is no longer a luxury but
a fundamental part of many people's livelihoods
around the world. Entrepreneurs like us should
harness our resources, wisdom, creativity, and
determination to drive sustainable development
and growth through a tourism-plus-integrated
economy. We have acted during this period to
deepen our investments in Macao and strengthen
the links between the public and private sectors.
Our actions and commitments will lay the
foundation for the industrialization of a new
tourism economic system. In this way, Macao will
become a stronger and more competitive world-
class tourist destination.

—2021 World Conference on Tourism

Cooperation and Development
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—2016 EXFWRFES

Although the sharing economy has not yet
made a big impact, it is undoubtedly an important
part of tourism in the future and will only become
increasingly important. Its positive side lies in the
new travel experiences it introduces, which give
rise to new opportunities. However, we should
also be aware of the problems it brings. In the
future, we shall develop its positive side and
tackle the problems it may present. The sharing
economy needs to be managed and regulated.

—2016 Chongging Fragrant Hills Tourism

Summit
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— 2021 ERIRE S FEREAS

In 2021 we had to postpone the Expo due
to the pandemic. However, we are determined
to host an unprecedented World Expo. In
many ways, we aim to exceed our previous
achievements. We believe that more than 191
countries and 25 million visitors will actively
participate in the World Expo.

Another good news is that we are now building
the World Expo according to unprecedentedly
high standards. After the Expo, 70% of the
pavilions in the Expo venues will be retained
as tourism resources that continue to produce
economic value.

—2021 World Conference on Tourism

Cooperation and Development
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—2016 BEREKFES

The sharing economy has begun to have
a significant impact on global tourism cities,
with Berlin being one of them. As the capital
of Germany, it is different from other cities in
Germany. The fashionable and modern Berlin
has quickly accepted the sharing economy as an
indispensable lifestyle for Berlin residents.

Blindly rejecting the sharing economy cannot
lead to the healthy development of tourism. It is
essential for the traditional hotels to improve their
service, facilities, and infrastructure to create
better accommodation conditions. On the other
hand, applications such as Airbnb should also
be well developed to meet the needs of different
customer groups, as well as diversify and
enrich travel experiences under good regulatory
mechanisms.

—2016 Chongging Fragrant Hills Tourism

Summit
(1T | A=l -1
Eijiro Yamakita
JTB £H=E
President and CEO, JTB
Corporation
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— 2021 ERIREFEIFEREAS

The summer of 2022 was unforgettable for
us tourism professionals. We overcame many
difficulties and finally hosted the 2020 Tokyo
Olympics and Paralympics. It was a peaceful
celebration that sounded the horn for tourism to
start again.

JTB has been deeply involved in the Olympics
and Paralympics for many years, and we are
honored to pass this important baton from Japan
to China, our esteemed neighbor. With various
exchange activities gradually resuming, to remain
everyone's preferred partner, the JTB group will
actively develop and deploy new mixed business
models that integrate the virtual and real worlds
to help promote tourism development and drive
economic takeoff.

—2021 World Conference on Tourism

Cooperation and Development
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Urban charm
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Tojiddin Jurazoda
BERIERFIERIEABRER
SEE

Chairman of the Committee for
Tourism Development under the
Government of the Republic of
Tajikistan
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— 2021 HRREFEIFEREAS

As Tajikistan celebrates its 30th
anniversary of independence this month, our
capital, Dushanbe, is undergoing a dramatic
transformation. Now the city's skyline is lined with
high-rises, glittering buildings, and international
five—-star hotels. COVID-19 has slowed down
the growth of Tajikistan's tourism industry.
However, in the past 18 months, we have not
stood idly by, especially in Dushanbe. We have
made sustained investments in infrastructure and

human resources development, striving to create
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a unique tourist destination in Central Asia to
attract millions of domestic and foreign tourists. |
look forward to welcoming guests in Dushanbe in
the near future who can discover and experience

the treasures of Tajikistan.
——2021 World Conference on Tourism
Cooperation and Development

37 - iI%S8

Martin Chedondo
EEHFHIEEXE
Ambassador of the Republic of
Zimbabwe to China
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— 2021 HRIREFEIFEREAS

There are so many beautiful places in
Zimbabwe, like Victoria Falls, one of the seven
natural wonders of the world. The pandemic has
hit our tourism industry with fewer tourists than
before. In response, we have made many active
efforts to deal with the pandemic and promote
the recovery and development of tourism. We
sincerely invite visitors from all over the world to
visit our beautiful city.

—2021 World Conference on Tourism

Cooperation and Development
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Miguel Romero Sotelo
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then Mayor of Lima (Peru)
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—2022 HRIREFEIFEREAS

As representatives of the great city of Lima,
we look forward to welcoming you all to Lima.
Here, we can see the indigenous Andean Inca
civilization mingling with European, Asian, and
African civilizations in a grand furnace, where they
are constantly integrating and moving forward.
Lima is a unigue coastal city in Latin America, and
we welcome your visit with open arms. We are
eager to serve you and impress you with local
culture. Welcome to Lima.

—2022 World Conference on Tourism

Cooperation and Development
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Andy Foster

AHERPR=E R

then Mayor of Wellington (New
Zealand)
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—2022 HRIKFEFEREAS

In the past two years, we have faced
unprecedented challenges, and | would like to
thank the World Tourism Cities Federation for
its vigorous support. Over the years, we have
deepened our collaboration with the Conference
to explore what tourism is and how it can be
developed in a sustainable manner for the
benefit of future generations. Wellington has a
unigue understanding and experience in this
field.

As the capital of New Zealand, Wellington
is a good place for living, working, studying,
entertainment, and sightseeing. Global tourists
are welcomed to Wellington to experience our
culture and way of life.

—2022 World Conference on Tourism

Cooperation and Development

BhE

Ernest Wooden, Jr.
HMESIZI SN RIREBEER
then President and CEO of the
Los Angeles Tourism & Convention
Board
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—2017 B EWRFES
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With fabulous new hotels opening frequently,
award-winning chefs exploring new culinary
frontiers, and renowned cultural institutions
located in Los Angeles, the lifestyle here is one
to be emulated. As a destination that is constantly
changing and evolving, Los Angeles has a bright
future. We'll continue to roll out the red carpet for
visitors from around the world.

—72017 Los Angeles Fragrant Hills Tourism

Summit

hifk - IBiAE

Larson Haddad

HEEE S S EIR IR FaRER<
then Minister of Tourism of
Morocco
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—2015 fU BB IFERE LFRiFIES

Cities around the world, whether they are
smart cities, tourism cities, or sustainable cities,
are the backbone of tourism development.
Therefore, cities should be at the forefront of
tourism, and mayors and local governments, not
central governments, should be the main drivers
of tourism development. This is the message |
want to convey to everyone.

—2015 Rabat & Fez Fragrant Hills Tourism

Summit
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%545 Didier Truchot

e RERREENTE
Ipsos Chairman and Chief
Executive Officer
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—2018 BEB&FIKFES

China has a great competitive advantage in
tourism, and now, the question is how to transmit
them to the world. We can hold international activities
to publicize Chinese cities and enhance their
competitiveness in the global tourism market in a
way to promote the national brand image.

A city's brand equity is important, for it helps the
city stand out among the dizzying array of optional
destinations and showcases a unique appeal that
distinguishes the city from its competitors.

—2018 Qingdao Fragrant Hills Tourism

Summit

+=i&Hr Carlos Humberto
Larrea Davilla
JBIRZIRGFEK(E

Ecuadorian Ambassador to China
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—2018 EB&KFES

We should, first of all, use market research
and other means to understand what visitors
think. For example, we have to first understand
what they are looking for when choosing a
destination. And then we will of course based
on that information, continue developing new
products, talking about tourist products of new
routes in general, and so on. Visitors he or
she needs in order to feel comfortable in this
destination. We have been working a lot on this
city image. We have been working precisely on
the branding of the city. For the last 15 years,
the city of Quito has been working on the image,
which has been the great work of the previous
administration. But now everything moves on, and
then we have to adapt to the new times. So we've
been working a new image of the City and the
new logo and the new image in general, based on
the attributes of the city. So that's, for example,
Quito has its patrimony and culture, have a lot
of nature, which is one of the main attributed
to the visitors are looking for when choosing a
destination. It is also a place where many cultures
meet, and we have a wide variety of food from
all over the world, which is important. According

to our market research, this is what visitors are

looking for. Based on these combined attributes,
we are working on reshaping the city's image.
—2018 Qingdao Fragrant Hills Tourism

Summit
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Grigor Kalinov Porozhanov
AHMERINFI LR K B

then Bulgarian Ambassador to
China
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—2018 BEBFRFES

It is worth noting that Bulgaria has five cities
that are members of the Federation, and these
are very important cities in my country. Starting
with our capital city Sofia, which is very beautiful
and famous from ancient Roman times. Plovdiv,
also known as the "City of the Father of Alexander
the Great," is another ancient city and serves as
the second capital city of Bulgaria.

We also have Veliko Tarnovo, the medieval
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capital city of Bulgaria, which is a stunning
location. We have two cities from the Black Sea
side, the Black Sea coast, the so-called marine
capital city of Bulgaria, Varna, and one small city,
which is a very, very beautiful and ancient one,
Pomorie. As a Bulgarian who was also born on
the seaside, I'm very proud that the city, Bulgaria
is participating in the federation, representing
tourism on the Black Sea Coast, which is renowned
worldwide. Furthermore, the other cities represent
the very deep historical richness of Bulgaria.

So | think that it's not by chance that our mayors
and original leaders are willing to take part in the
federation and to use this opportunity to present
their cities. Bulgaria is doing fine with tourism in
recent years. For the last couple of years, we have
increasing number of tourists. And | hope that
presenting and having new messages here in China
for the Chinese tourists that are being very active in
our part of the world will be beneficial for Bulgaria and
will help us to diversify the tourism product as well by
presenting what we can offer to the Chinese tourists.

—2018 Qingdao Fragrant Hills Tourism

Summit
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Francisco Escobar
AHEEBEEFEX(E

then Panama Ambassador to
China

REPEASMBERNEEESHEZSET.
XEFERIMAR, BEREMI. 2016 &, H()%iz
WHITHEET 2, RIRRY, BEISNIERTRE
HR®E. IERED, BNLEZDEY. k. B
ARSHBYIZPRIRS = . FANEAMNZEREER
18¥) . FAWABEERENBHIBBL S IRFRIDPIFNE
B. HMIPFEEZEE . E2EMTEEFEL 74

72 WORLD TOURISM CITIES

RKRE, PRUBEIERERSIREE . FAPEA
RERENZIER . ERSERES . MRAFEND
BB ERIBRIA .

BNEESHETERFEREEZEDNREESS .
kEERE, BRILRNAHEK. EE2DiREEIF
ARSIERA RN AEIETRIED T, MM
WEI P EIFEZAIRSS -

—2018 BB WKFES

As many people know here in China, we are
very well known for the Panama Canal. It's not
only a point of pride for our country but also a
popular tourist destination. In 2016, we integrated
the expansion of the canal, which is a project, and
we received a lot of good feedback from visitors
who found it fascinating. In the past two years, we
have had the Panama Canal, as | just said. Also,
we offer beaches, excellent weather, and a lot of
shopping. We know that people like to go abroad
and do some shopping. We have the largest
brand names in the world established in Panama,
we have casinos, and we offer good food. We're
looking forward to receiving many tourists. Panama
and China established diplomatic relations last
year, so now we are an approved destination for
groups. We have also made the visa process
easier for Chinese tourists with a simple online
application process available on our immigration
website. We want to make it as easy as possible
for Chinese tourists to visit our country.

Our interactions with Chinese tourists have
been very interesting and very informative. We
have received some facts and numbers that
will go back to Panama with our people on the
tourism board, and we will analyze them and try
to optimize our services to the Chinese tourists.

——2018 Qingdao Fragrant Hills Tourism

Summit
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then Managing Director,
International Markets, London&
Partners
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—2018 EBEKFES

I think the areas of sustainable tourism and
smart cities are particularly interesting for London.
Additionally, learning how other cities are managing
their brands is also very informative. Thus | said the
London brand means different things to different
people. Having a master brand probably isn't the
right thing to do because different organizations want
to do different things with the word London. | think it's
nice to be recognized for all the hard work that goes
infto making London a great place to visit. Absolutely,
at the moment, we're working on a joint campaign
to visit England, with Manchester and Birmingham,
which is aimed at the Chinese market to encourage
Chinese people to not only visit London but visit other
places in the UK. And that's a special project that is
a partnership, so people can find great packages,
itineraries, and amazing things to do across the
whole of the UK by using London as a launch pad
to discover more of what the UK has to offer.

——2018 Qingdao Fragrant Hills Tourism

Summit
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Sustainable
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then Deputy Secretary General
of the United Nations
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—2018 EBEIKFES

The World Tourism Cities Federation (WTCF)
has maintained a productive and effective dialogue
with the United Nations, including with its highest
level organization and specialized agencies within
the UN system. | am pleased to see that the WTCF
has adopted the Sustainable Development Goals
(SDGs) as guidance to promote the development
of global tourism and related industries. This has a
special focus on cities, and | am encouraged by
the WTCF's efforts in this regard.

——2018 Qingdao Fragrant Hills Tourism

Summit
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32 Devanand Ramiah
IMEXSEFRITLIBITERINE
then Deputy Resident
Representative, UNDP China
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— 2021 RIREFSESRERS

Regarding the sustainable development goals
(SDGs), | would like to highlight three points:
Firstly, the SDGs represent a globally unified
framework that is applicable to both developing
and developed countries, which is a significant
departure from previous goals. Secondly, the
SDGs combine the social, economic, and
environmental spheres. While we used to focus
primarily on elements such as GDP and economic
growth, the SDGs require us to consider all three
equally in order to build a better society. Thirdly,
sustainable development must benefit everyone,
particularly vulnerable groups.

——2021 World Conference on Tourism

Cooperation and Development
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Hallam Henry
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Ambassador of Barbados to
China
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—2022 HRIREFESESRERS

The government of Barbados has introduced
a series of policy measures to stimulate the
development of the tourism and economic
sectors. In the future, the Barbados government
will also increase investment in tourism, adopt
more ecological and environmental protection
measures, upgrade payment systems, promote
the use of digital technology, and use storytelling
marketing to create unique tourism experiences.
In such a tourism environment, effective
cooperation and partnerships can be established
through the signing of MOUSs at the governmental
level as well as through private exchanges,
leading to resilient and sustainable tourism
development.
——2022 World Conference on Tourism

Cooperation and Development
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Maria Llinares
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Tourism Counselor, Embassy
of Spain
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— 2021 HRIREFEIFEREAS

We need to come up with innovative forms to
provide visitors with better experiences. We have
had a very good experience with sustainable
development in places like Madrid, and we will
continue to work towards it. | know that China is in
a great position to continue innovating, and we will
also introduce technology to ensure that visitors
have a comfortable stay.

—2021 World Conference on Tourism

Cooperation and Development

E Liu Bin

| A= &t £l SESE S
Deputy Director-General of
Beijing Municipal Bureau of
Culture and Tourism
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— 2021 HRIREEIFERERS

People say that tourism is a green industry,
but from experience, it is not always the case.
Only by upholding the concept of sustainable
development can it truly be considered a green
industry. In this process, Beijing has always
adhered to four sustainable development
concepts to promote tourism.

Firstly, the development and protection
of tourism resources should be coordinated.
Secondly, the quality and speed of tourism
development should be balanced. Thirdly,
tourism development should be aligned with the
environment's carrying capacity. Fourthly, the
economic value of tourism should be balanced
with ecological benefits. Only by adhering to these
four concepts can we achieve sustainable tourism
development. Beijing's goal for sustainable
tourism development is to have a positive
interaction among the economy, society, and
ecology.

—2021 World Conference on Tourism

Cooperation and Development
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Vice Minister of Culture and
Tourism of China
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—2022 HRIREFEIFEREAS

We will ensure that tourism serves and
benefits the people, enrich quality tourism products
and services, improve tourism public facilities, and
introduce more measures to benefit the people so
as to better meet people's needs in the era of mass
tourism. We adapt to the general trend of information
technology, promote intelligent tourism characterized
by digitization, networking, and inteligence, and help
the tourism industry to engage in "clouds, data, and
intelligence." Adhering to the concept that "clear
water and lush mountains are valuable assets," we

explore resource-intensive, environment-friendly,
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energy-saving, and low-carbon green tourism
that is shared by both hosts and guests so as to
achieve the unity of ecological protection, green

development, and tourism development.
—2022 World Conference on Tourism
Cooperation and Development
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then Chief of Market Intelligence
and Competitiveness, UNWTO
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— 2021 HRREFEIFEREAS

When we focus on recovery, an important
issue is how to promote tours around cities with
innovative technologies, improve the information
provided to tourists, and boost communication
methods and partnerships. One of the most
exemplary solutions brought by the pandemic is
the importance of partnerships.

We need to treat tourists as "temporary
residents," a concept that we have studied for a
long time. We shall consider the impact of tourism
on cities and take it as one of the key elements of
the city agenda. This crisis is a key opportunity for the

tourism industry to be rebuilt better. We have seen



that many cities are rethinking the way to develop
tourism, accept tourists into the urban agenda, and
articulate their urban development goals.

—2021 World Conference on Tourism

Cooperation and Development

#ihvE Wei Xiaoan
HRIRIH TS SEEER
Chief Expert of the WTCF Expert
Committee
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— 2021 HRIEFSEERERS

No matter how the pandemic changes, life
goes on. Demand is rigid, so we need to design
a strategy to meet the real demand, explore the
potential demand, and lead the future demand.
Over the past year, the popularity of urban
leisure and rural micro—vacation has exploded.
Repressed for such a long time, we can only
relieve our anxiety through leisure. Therefore,
upgraded vacations, including one-time long-
distance transportation, multi-day stays, and
national consumption, form a brand of vacation

resort. In addition, now the city's retired people

are keen to spend their summer vacations in
the mountains, which has become a hot spot.
While the whole industry declines, something is
emerging as phenomenal consumption.

Of course, things are still changing, and we
should keep track of these changes to study new
market trends and make improvements.

——2021 World Conference on Tourism

Cooperation and Development
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then Chairman of CTG Travel
Services Corporation Limited
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— 2021 HRIREFEIFESREAS

We believe that we should continue to
promote the high—quality development of the
tourism industry. Previously, we pursued large and
comprehensive products, but in the future, we may
focus more on the quality of the entire industry. By
highlighting the core competitiveness of the tourism
industry, we should adjust our plans around the
industrial chain, supply chain, and value chain in
accordance with the "four advantages" principles.

These "four advantages" include controlling
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core resources, grasping value links, exerting
cooperative effects, and preventing system risks.
We should rebuild our value system and business
model on these principles. In particular, we should
optimize resource allocation and integrate elements
of various industries to seize the commanding
heights of the tourism industry in the next step
and cultivate innovative business growth points.
—2021 World Conference on Tourism

Cooperation and Development

HR BaiFan
ItREEIRFER S E1E
General Manager of Beijing
Tourism Group
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In 2020, the sudden outbreak of the COVID-19
pandemic had a severe impact on the global economy.
As a result, China's economic restructuring and
consumption transformation accelerated. Against the
backdrop of deep development in industrialization,
urbanization, and agricultural modemnization, as well
as informationization, digitization, and intelligence,
new consumption, new integration, and new

patterns have emerged at an accelerated pace.
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Innovation in business formats and the
integration of industries have become driving forces
for tourism transformation and upgrading, and
important ways to cultivate new growth points in the
tourism economy. Under the new normal, business
format innovation and industrial integration exhibit
strong characteristics of the times, innovation,
dynamics, and technology, as well as the new
trend of innovating traditional elements, integrating
business formats, creating industry ecology,
customizing models, and scaling up development.

—2021 World Conference on Tourism
Cooperation and Development
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M R E R Gt e
then President and General
Manager at Universal Beijing
Resort
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First of all, we need to be flexible, and
flexible enterprises will succeed. They can adapt
to changes and provide tourists with a good
experience that goes beyond their expectations.
This is very important. Secondly, innovation is

key, and innovative companies can successfully



cope with the impact of the COVID-19 pandemic.
They will innovate in technology and find new ways
to bring people back. As human beings, we need to
have contact with people and nature, so we need to
create shared experiences. This requires innovative
ways to develop the tourism industry. Thirdly,
digitization is crucial. Technology is very important,
especially digital technology. This way, we can
interact with our customers and use relevant data to
take our business to a higher level.

—2020 World Conference on Tourism

Cooperation and Development

F2# Yu Dunde
BRI EIIB AREERITE
Founder and CEO of Tuniu
Corporation
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During the pandemic, there have been some
changes in the way people travel. One of them is
the widespread adoption of second reservations,
which has led to the development of dynamic
packaging to schedule trips. Many enterprises,
including tourism companies, have adopted live
streaming to sell their tourism products, a sales method
that closely interacts with customers. Through this

approach, tourists can have a more immersive travel

experience. We hope to see more destinations
being developed and expanded in the future.
——2020 World Conference on Tourism

Cooperation and Development

& B Shu Zhan
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The COVID—19 pandemic has alerted us that the
familiar travel ways and forms are gone forever, and
we are turning over a new page. The first keyword
is digitalization. We hope that digital tools can bring
new opportunities and progress to the tourism industry
before, during, and after the pandemic. The second
keyword is long-term value. This pandemic has made
the travel industry ponder on what is true long-term
value. The third aspect is collaborative innovation.
After this pandemic, government, destinations,
tourism enterprises, and technology enterprises
should work together to achieve collaborative
innovation in this industry based on common values.

——2020 World Conference on Tourism

Cooperation and Development
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