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Andorra Blossoms in
June: A Celebration
of Vibrant Flowers

© WORDS/ WANG XINBING

PHOTOGRAPHS / Andorra la Vella City Hall,
PANORAMA MEDIA LNC.

Invited by invitation from World Tourism Cities
magazine, Miquel Canturri Campos, Deputy
Mayor of Tourism and Business Promotion
of Andorra and City Councillor, who is also a
member of the World Tourism Cities Federation,
accepted an interview with the magazine to
introduce the unique tourism and cultural

resources of Andorra.

In early June this year, the second edition of the
"Blooming Andorra" event took place, attracting
visitors from around the world. Adorned with
vibrant flowers, Andorra exuded an even more
romantic ambiance. Let us follow the narrative
of Mr. Miquel Canturri Campos to experience

the charm of this European town up close.

Between France and Spain, Andorra lies on the
southern slopes of the Pyrenees, with an average
elevation of 1996 meters. Its cool summers and
long winters, with snow-capped mountains for
up to 8 months, make it a paradise for skiing
enthusiasts. Additionally, the abundance of
lakes and lush meadows spread across its 468
square kilometres, with over 90% of the land
occupied by peaks, meadows, lakes, and rivers,
while only 8% has been developed by human
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hands. Therefore, the natural ecosystem takes
centre stage, offering picturesque countryside

scenery everywhere you turn.

Pleasant Natural Landscapes
and Diverse Cultural Tourism
Experiences

Andorra may be a "micro" country, but it has a rich and

unique history that dates back to the Middle Ages.

Andorra la Vella, the capital of the Principality
of Andorra, Situated in the central valley of the
country at an average altitude of 1,050 meters,
Andorra la Vella is home to approximately 23,000
residents, accounting for about 28% of the total
population of Andorra. It is the most densely
populated urban area in the Pyrenees, comprising
three population centres: La Margineda, Santa
Coloma, and Andorra la Vella. Serving as the nerve
centre of the country, Andorra la Vella is the political,

cultural, and commercial capital of Andorra.

The city's special resources and cultural tourism

offerings make it a uniquely charming destination.

Migquel Canturri Campos, Deputy Mayor of
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Tourism and Business Promotion and City
Councillor, highlights that Andorra la Vella is
surrounded by nature, offering a range of hiking
routes suitable for all ages and difficulty levels.
Enclar Valley and Madriu-Perafita—Claror Valley,
designated as World Heritage Sites, allow visitors
to immerse themselves in the charm of the area

while exploring on foot.

In addition to its breath-taking natural landscapes,
Andorra la Vella boasts a rich tapestry of cultural

attractions.

"Andorra la Vella bears witness to the country's
long history, with several iconic landmarks serving
as essential historical sites to explore," says
Miguel Canturri Campos. One such example is
the Valley House (Casa de la Vall), dating back
to 1419 and one of the oldest parliamentary
locations. Romanesque architecture, such as

g i3

the Santa Coloma Church, is also recommended
for visitors to Andorra la Vella. Granite buildings,
including the Torre dels Russos, are integral to
the architectural heritage, each with its unique
style and historical background. Miquel Canturri
Campos further suggests a visit to the Bici Lab
Andorra museum, a recently opened interactive
museum spreading across more than 1,700
square meters. It showcases some of the world's
most important classic bicycle collections and
offers the opportunity to experience the sensation
of downhill cycling through simulators. Other
must-visit attractions include the Historical Centre,
the archway remnants of the Casa de la Vall, the
Columba Museum, the Obaga Viewpoints, and
the renowned sculpture ensemble 7 Poets created

by Jaume Plensa.

Something noteworthy about Andorra is that
the country also boasts a vibrant retail industry.

Thanks to its low tax rates, countless products are

sold here at highly competitive prices. Shopping
becomes an essential experience during your visit

to Andorra, as it is truly a shopper's paradise.

In conclusion, Andorra is a remarkable tourist
destination that combines natural beauty,
historical heritage, and modern facilities. Whether
you are interested in hiking, visiting museums,
skiing, shopping, or participating in cultural

activities, Andorra is an excellent choice.

Abundant and Unique Activities
All Year Round: Enjoyable
Adventures in Every Season

Migquel Canturri Campos says, "Anytime is a good
time to visit Andorra la Vella." Over the years, the
city has organized various cultural, entertainment,

and sports events to attract visitors.

In January, visitors can participate in the Escudella
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de Sant Antoni, a traditional winter food festival

where people take to the streets to taste the cuisine
of the Pyrenees. In June, the Falles de Sant Joan,
recognized as an intangible cultural heritage by
UNESCO, showcases a unique folk tradition where
rolling objects made of tree bark are set on fire,
creating a mesmerizing spectacle. The grand Festa
Major in August is a popular traditional festival where
people of all ages participate in robust festivities. It
is the only time of the year when citizens perform
the "Contrapds" dance, a tradition that has been
ongoing for almost half a century. December is
also an important month to visit Andorra la Vella,
with entertainment activities, street performances,
and family events filling the city with a festive

Christmas atmosphere.

Simultaneously, Andorra la VVella hosts several world—
class music festivals and performances throughout
the year, including shows by Cirque du Soleil and the
Music Season (Temporada de Musica). This year,

renowned Chinese pianist Lang Lang will also be

performing in Andorra la Vella.

The recently concluded second edition of the
"Blooming Andorra" event was a highlight of this
year's activities. The city was adormed with flowers of
all sizes, transforming it into a floral paradise. During
the event, a theatre performance related to Andorran
culture was held, attracting a large number of tourists
and bringing joy to the local residents. The aim of
this event was to boost tourism during the off-peak

season and create another grand celebration.

Miquel Canturri Campos emphasizes the
kindness, simplicity, and hospitality of the people
of Andorra. They consider it an honour to welcome
visitors from around the world. Andorra has a
friendly tourism policy toward many countries and
respects the cultures of other nations and regions.
Therefore, receiving tourists from China, a country
with a rich history and culture, is a source of pride.
Currently, Andorra has implemented a visa—free
policy for Chinese tourists. €
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The "Belt and Road" Initiative
Enhancing Sino—Sri Lankan
Friendship, Unveiling the Enchanting
Charms of a Tropical Paradise

© WORDS/ WANG XINBING

PHOTOGRAPHS / Embassy of the Democratic Socialist Republic of Sri Lanka in China

Recently, the Embassy of Sri Lanka in China,
in collaboration with the Ministry of Tourism and
Land of Sri Lanka, hosted a media briefing at
the Embassy of Sri Lanka in Beijing. The event
celebrated the tenth anniversary of China's "Belt
and Road" Initiative and promoted Sri Lanka as a
tourist destination.

On that day, Harin Fernando, the Minister of
Tourism and Land of Sri Lanka made a special
visit to Beijing. He engaged in discussions with
Palitha Kohona, the Ambassador of Sri Lanka
to China, Chalaka Gajabahu, Chairman of the
Sri Lanka Tourism Bureau, Thisum Jayasuriya,
Chairman of the Sri Lanka Convention Bureau,
and other Beijing—based media professionals
and members of the travel industry. They
enthusiastically discussed the friendship between
China and Sri Lanka, reminiscing about the
assistance provided by the Chinese government
in the past decade under the "Belt and Road"
Initiative, particularly in the fields of economy,
culture, and tourism. The strong economic
and cultural ties between Sri Lanka and China
were once again emphasized. Nearly 70 media

outlets, exhibition companies, and travel agencies
participated in the event.

Abundant Resources and
Distinctive Features

Sri Lanka, known as the "Pearl of the Indian
Ocean," is a captivating tropical paradise that
offers a wide range of exciting tourism products
and experiences. In summary, Sri Lanka's tourism
resources can be characterized by "Three
Distinctive Features and Eight Experiences."

The "Three Distinctive Features" are experiential,
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compact, and diverse, while the "Eight
Experiences" encompass pristine beaches,
breathtaking landscapes, world heritage
sites, wildlife encounters, Sri Lankan gems,
adventure sports, delightful indulgence, and

festive celebrations.

The rich and diverse land and seascapes
of Sri Lanka have given rise to numerous
picturesque natural landscapes and
attractions. Visitors can experience the
roaring waves of the sea at dawn and admire
the green, undulating mountains at sunset.
The interplay of different terrains and cultures
has also shaped the lively and optimistic
character of the Sri Lankan people. They
are warm and hospitable, embrace diversity,
possess creativity, and exude vitality. Their
joyful smiles have become the renowned

symbol of Sri Lanka worldwide.

In recent years, Sri Lanka has received multiple

international tourism awards, such as being
named the Best Adventure Destination in Asia at
the 2017 World Travel Awards and being selected
as the Best Travel Destination for 2017 by the
Rough Guide series of travel guides. Each year, a
large number of tourists from around the world are
drawn to Sri Lanka, and those who have visited
often share similar feedback: it is the ultimate
destination that combines nature and culture, a

city ideal for seeking enjoyment and relaxation.

Effective Policies and Active
Market

Due to the impact of the pandemic, Sri Lanka's
tourism industry has experienced a stagnant
period over the past three years. Since last year,
the global tourism industry has shown signs
of accelerated recovery, bringing new vitality
to the sector. The Sri Lankan government has
timely introduced several favorable policies and
strengthened global tourism promotion efforts
to facilitate the swift recovery of the tourism

industry.

It is reported that starting from February 6th
this year, the Ministry of Culture and Tourism of
China has piloted the resumption of operations
for domestic travel agencies and online tourism
companies, allowing them to organize outbound
group tours and "flight + hotel" services for
Chinese citizens to selected countries. Sri Lanka
is among the first 20 pilot countries. In March
this year, over 100 Chinese tourists arrived at
Sri Lanka's Bandaranaike International Airport in
Colombo on a chartered flight. Harin Fernando,
the Minister of Tourism and Land of Sri Lanka,
warmly welcomed the arrival of Chinese tourists.
He expressed that the rapid recovery of the
Chinese outbound tourism market would greatly
boost Sri Lanka's tourism and economy. He
hoped that more and more Chinese tourists would
visit Sri Lanka in the future, which holds significant
importance in promoting local tourism, economic
development, and deepening cultural exchanges

between the two countries.

Thisum Jayasuriya, the Chairman of the Sri Lanka
Convention Bureau, stated that Sri Lanka has

further strengthened its global tourism marketing
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efforts this year, presenting the image and quality
of Sri Lanka as a "brand new premium tourist
destination" once again. The tourism promotion
activities in China were held in Beijing, Kunming,
Guangzhou, and other cities. Nearly 30 major
destination management companies, hotel
groups, and local ground handling agencies from
Sri Lanka accompanied the Sri Lanka Tourism
Bureau to conduct roadshows, promoting
tourism resources and facilitating business
negotiations.

Palitha Kohona expressed that in 2018, China
became Sri Lanka's largest source market,
with over 260,000 Chinese tourists visiting Sri
Lanka. Through promotional activities in Chinese
cities and other means, he hopes to restore
connections with counterparts in the Chinese
tourism industry and reestablish China as one
of the major tourist destinations in East Asia. He
also hopes that the number of Chinese tourists
visiting Sri Lanka next year will recover to the
pre-pandemic level of approximately 300,000
visitors per year and eventually reach 500,000

visitors.
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Improving Services and
Enhancing Experiences

With over 1,200 kilometers of coastline covered
in golden beaches and the convergence of 8
world cultural heritage sites and 6,500 temples,
Sri Lanka is a beautiful and mysterious island
that boasts stunning natural landscapes, ancient
cultures, and rich history. In recent years, the Sri
Lankan government has recognized the potential of
utilizing its unique natural and cultural resources to
vigorously develop the tourism industry, making it a
major engine for economic growth in the country.

The city of Galle, a member city of the World
Tourism Cities Federation, serves as a prime
example of economic growth achieved through
tourism development. Located in the southwestern
region of Sri Lanka, bordering Colombo and
the western coastline, Galle enjoys a favorable
geographical position and abundant tourism
resources. In recent years, Galle has been
continuously developing tourism experiences,
improving infrastructure such as hotels and roads,

and cultivating a distinctive religious and cultural

atmosphere. These efforts have attracted a large
number of visitors, and Galle has now become a
well-known tourist city. In 2017, it was honored as
the Best Winter Travel Destination by National

Geographic.

Over the past few decades, Sri Lanka has
established a strong economic connection with
China, including infrastructure development
projects. These projects have enhanced

connectivity between the two countries and

helped Sri Lanka attract more tourists from
around the world. Harin Fernando explains, "To
attract more Chinese tourists to Sri Lanka, we
have implemented visa facilitation measures
specifically for Chinese tourists, greatly simplifying
the visa process." With the support of the Ministry
of Tourism and Land of Sri Lanka, the Sri Lanka
Tourism Bureau and the Sri Lankan Embassy
in China have been making efforts to promote
tourism resources through various means.
These efforts aim to increase Chinese tourists'
awareness of Sri Lanka as a vibrant and

resource-rich destination, hoping that Chinese

travelers will include Sri Lanka as an attractive

tourism destination in their travel plans.

Palitha Kohona, the Ambassador of Sri Lanka
to China, adds, "Currently, China Eastern
Airlines has resumed direct flights between
China and Sri Lanka, which undoubtedly
facilitates the attraction of Chinese tourists
to visit Sri Lanka. We are well-prepared to
welcome Chinese tourists." C

WORLD TOURISM CITIES 99



