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Since the beginning of this year, the global tourism industry has stepped on the accelerator
for recovery. How are world tourist cities seizing the opportunity? Recently, Zhang Hui,
Vice Chairman of the expert committee of the World Tourism Cities Federation, was
interviewed by this publication. He thoroughly analyzed the crucial factors and shared the

experience of China’ s high—quality tourism development.
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Tourism Consumption Has Become
a Strategic Consideration for the
Country

Considering the current stage of China's
development, consumption will become an
important driving force for socio-—economic
growth and a crucial basis for building China's
dual-circulation development strategy. As an
essential part of consumption, tourism has
broad involvement, strong economic impact, and
high levels of repeat consumption. China has
entered the era of mass tourism, and tourism
will become a significant new growth point in the

consumer sector.

After more than 40 years of development,
China's tourism industry has formed a
vast industrial and market scale. However,
compared to high—-quality development, there

are still many shortcomings.

Firstly, the number of domestic tourists in China
reached 6 billion in 2019, but the proportion of
tourists staying overnight or using accommodation
services remains relatively low. Most tourists are
day trippers, so their full potential in consumption
has yet to be fully realized. Secondly, in terms of
cultural and tourism integration, there is still room
for breakthroughs in business models. Thirdly, the
tourism industry chain suffered severe damage
during the three-year pandemic, and how to
quickly restore the industry chain to provide
momentum for the next development of cultural
tourism industry is also an issue. Lastly, there are
a large number of small and micro-enterprises in
the tourism industry that were hit hard during the
pandemic. How to help these enterprises out of

difficulties is also a problem.

For China, tourism consumption has become a
significant strategic consideration. Understanding
and studying the present state of the tourism
industry’ s development by relevant organizations
will aid in devising targeted promotional strategies
to tackle the current obstacles to high—-quality
tourism development. Furthermore, addressing
the deficiencies in both the supply and demand
aspects of tourism consumption is also a matter

that merits attention.
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